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Inter BEE 2013

International Broadcast Equipment Exhibition

November13-15 at Makuhari Messe, TOKYO

Organizer: JEITA Japan Electronics and Information Technology Industries Association

The Professional Information Site for Audio, Video and Communications
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Digital innovations in media that

are advancing globally
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B Outline

®Name International Broadcast Equipment Exhibition 2013 (a.k.a. Inter BEE 2013)
@ Period Wednesday, November 13th - Friday, November 15th (3 days)
@Exhibition hours November 13t and 14th 10:00 a.m. to 5:30 p.m.
November 15t 10:00 a.m. to 5:00 p.m.
@®Location Makuhari Messe 2-1, Nakase, Mihama-ku, Chiba City, Chiba Prefecture 261-0023, Japan

@Organizer JEITA Japan Electronics and Information Technology Industries Association
@ Supported by Ministry of Internal Affairs and Communications (MIC)

Ministry of Economy, Trade and Industry (METI)

Japan Broadcasting Corporation (NHK)

The Japan Commercial Broadcasters Association (JBA)

The Association of Radio Industries and Businesses (ARIB)
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Beyond the Digitalization

A gathering of professionals from broadcasting,
video, audio, lighting and media businesses

Now in its 49th year, Inter BEE is widely recognized by professional users in the
industry as the only and largest audio, video and communications professional
exhibition in Japan.

It continues to play a leading role as an information hub where a variety of
participants ranging from broadcasting businesses, equipment manufacturers,
associated service businesses and content business representatives all gather under
one roof once a year to grasp the latest trends.

Representatives from the Ministry of Internal Affairs and Communications
and the Ministry of Economy, Trade and Industry take part in the tape-cutting
ceremony as guests of honor
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Exchange between top industry executives at the opening reception

Worldwide attention on innovations to support
future media business

Over 30,000 industry people from 36 countries and regions took part in the last
event, where a record-high 871 companies introduced world-class cutting-edge
technology and solutions.

Innovations unveiled at Inter BEE attracted great attention, not only from directly
involved industries in Japan, but also from Japan and abroad as the technology to
lead future media business.

Lecture by Mr. John Ive of IABM who introduced worldwide broadcasting
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Themed exhibition booth showing the way to future media business



Advance of Globalization

Crucial role in global business schemes

Inter BEE is seen as a major global media exhibition alongside NAB of North America,

IBC of Europe, and BIRTV of China.

Equipment manufacturers' global business scheme is to announce new products at
NAB in April, get a feel for users' needs at BIRTV and IBC, and then after making
several adjustments exhibit the final product at Inter BEE in November. Inter BEE,
therefore, contributes to the development of substantive business activities linked
with securing budget estimates for the next fiscal year.
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Partnership signing ceremony with Olimpio José Franco, president of the
Brazilian Society of Television Engineering (SET)

Many visitors from various countries and regions came to investigate
Japanese technological trends
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Overseas-based international companies exhibited to the Japanese
and Asian markets

An international exhibition that supports business
matching between worldwide stakeholders

Inter BEE enhances global business matching opportunities through activities such
as forming partnerships with the Brazilian Society of Television Engineering (SET). In
cooperation with broadcasting and media exhibitions and international
conferences across the whole of Asia, Inter BEE actively encourages local users to
attend these events. Inter BEE has helped to actively develop international business
activities. For example, exhibiting equipment manufacturers invite customers
through local businesses in order to gain a foothold in breakthrough markets.
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|
Visitors in a variety of fields

Supporting media diversification with a focus on
new services and general improvements

At the last Inter BEE, new activities focusing on the potential of media business and
new services and general improvements were on display, such as the use of V-Low
band and the development of Second screen and IPDC, which are expected to be
commercialized. Inter BEE is held in collaboration with Internet and various media
and in partnership with industry groups and consortiums. It is now joined by new
equipment manufacturers as it steps up its support for the diversification of media.
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top creators

IPDC Forum attracted attention for its multi-screen broadcasting
demonstration

V-Low Multimedia (next generation radio group) introduced activities using
V-Low band

Gathering of promising production and

Inter BEE is used as an opportunity for up and coming Asian creators to conduct
technical exchange on a wide variety of themes including the establishment of
production promotion areas, pre-business by film production professionals,
finishing, and grading. It is also used as a place for communication between people
involved in the production of contents through activities such as the establishment

Inerl of lectures by top creators currently active in Japan or abroad.
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Exchange between CG VFX Production of Japan and creators from Japan
and abroad
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B Booth Standards and Exhibition Fee
@Standard Booth
approx.9m? (2,970mm(W)x2,970mm(D))

The exhibition fee per booth space is as follows:
General Exhibitors (standard rate)

283,500 JPY (indluding tax)

Japan Electronics Show Association Members
IABM Members (member rate)

2 5 2,000 j PY (Including tax)

@Small Package Booth (including basic decorations)
approx.2m? (1,980mm(W)x990mm(D))
The following facilities are included in:
Display counter, Company name display, Fourescent light,
Electricity socket (single-phase 100V, up 1KW output)

One booth

152,250 JPY (including tax)

Two booths

304,500 JPY (Including tax)
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Make use of our convenient "Package Booths"

Please select our easy-option "Package Booth" when exhibiting at Inter BEE.
This will make exhibition preparations much smoother.

Recommended booth for first-time exhibitors

Basic Package Booth

Included facilities: Parapet, company name display,
carpet, information counter, chairs, spotlights,
fluorescent lights, electricity socket

¥73,500 (including tax)
¥115,500 (including tax)

Premium Package Booth

Included facilities: Parapet, company name display,
logo display, carpet, display counter (with storage),
information counter, chairs, spotlights,

fluorescent lights, electricity socket

¥230,000 (including tax)
¥420,000 (including tax)
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We will help you reduce the exhibition cost and achieve smooth exhibition.
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Bonded exhibition

Exhibition products and decorations can be imported to the site
under bonded status.
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Support for booth decorations and
exhibition preparations

Bilingual staff of the show Management Secretariat and each company
helps foreign exhibitors decorate booths.
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Travelling support and provision of
around the site information

We help exhibitors reserve hotels and make domestic travelling
arrangements according to exhibitor’s need.
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Inter BEE Local sightseeing Website
http://shows.export-japan.com/interbee/

Japan Nationla Tourist Organizatin (JNTO)
http://www.jnto.go.jp/

A wide range of free services

We are going to make available various free support services for
exhibitors to maximize exhibition effects.
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"9 Bar-code system
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You can easily obtain information

on visitor profiles with the bar-code system.

free of rental of the system
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¥ Business meeting room
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A common space that can be reserved.
Drinks are available in this space.
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Exhibitors can post information about themselves and
their exhibits by themselves. Many users will view the
website throughout the year, and exhibitors can also
post press releases.
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"l News Center
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A common space that can be reserved.
Drinks are available in this space.

Personal
media

} Web magene
(articles)

TV(video)
News
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Exhibition Categories

Professional Audio

Sound that resonates in the heart is reproduced with technology

Many visitors were able to experience firsthand digital audio workstations and
IP technology. On display was equipment that can be easily used in a variety of
workplaces, and new products that meet needs for product downsizing and
lightening as well as cost reduction.
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Production & Post-Production
Creativity evolves seeking further value

4K video production technology attracted the most interest as well as cameras
that stood out for their original technology. Workflows ranging from
highly-versatile filming to editing and exporting attracted a lot of attention.
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Professional Lighting

Expressions and communication in light

There was a collection of the latest lighting systems facilitated by expanded
LED lighting systems. Also demonstrated were solutions enabling collaboration
between video and audio for the performing arts and entertainment.
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Distribution & Delivery

Information communicated in a variety of ways

4K content distribution technology attracted a lot of attention.
There were also future business presentations including a host of data
transmission services and introduction case studies.
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Cross Media

Next generation technology in media assembled

Second Screen demonstrated the potential of new broadcasting business by
linking TVs and smartphones/tablet PCs. CG and VFX productions were
exhibited and more creators took part in 2012.
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2012 Review
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Exhibitors

Record high number of exhibitors took part

Companies leading the way in broadcasting
technology across the globe were all assembled under
one roof. A wealth of technology aimed at future
business to follow the digital revolution was on
display, presenting the new possibilities of
broadcasting business.

HNo. of exhibitors:

871....

B No. of overseas exhibitors:

491...

Trading Visitors

Visited by business users from diverse fields

In line with the expansion of exhibition categories,
visitors from new fields took part in the exhibition
along with existing visitor groups, and discussed new
technology with exhibitors. Press coverage was also
extensive, widely introducing the exhibition both in
Japan and abroad.

MRegistered visitors:

31,857...

BNo. of news media representatives:

343...
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“Japanese and international business users and technical experts

- “from'a wide variety of fields visited the exhibition.
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2012 Visitors
@®Breakdown of registered visitor number
2012 11.14 (Wed.) | 11.15 (Thu.) 11.16 (Fri.) TOTAL
Domestic 10,223 10,259 10,625 31,107
Overseas 457 208 85 750
TOTAL 10,680 10,467 10,710 31,857

Registered visitors:

Overseas visitors:

@®Breakdown of registered visitors

Number of countries & region Breakdown of visitors

AE / Number of visitors by country & region
Domestic 1 country /31,107 Japan 31,107
Korea 389 /
China 70 / Taiwan 41 /
Asia 11 countries & region / 618 Thailand 23 / Hong Kong 21 /

Singapore 21 / Indonesia 19 /
Malaysia 14 / Philippines 11 /
Sri Lanka 5 / India 4

U.S.A 48 / Brazil 8/
Peru 3/ Chile 2 / Uruguay 1/
Costa Rica 1/ Paraguay 1

North, Central and

South America 7 countries / 64

Oceania 2 countries / 2 Australia 1 / New Zealand 1

Zimbabwe 3 / Mozamblque 3 /

Middle East / Angola 2 / Israel 2 / Congo 1/

7 countries / 13

Africa
Turkey 1/ Botswana 1
United Kingdom 17 /
Germany 12 / France 4 /
Europe 8 countries / 42 Sweden 3/ Finland 3 /
The Netherlands 1/ Denmark 1/
Poland 1
Unknown 1"
TOTAL 36 countries & regions 31,857

Visitors from countries/regions

@ Visitor demography

HAge Group
2.0% No answer

24.2% 50's or over ‘

28.6% 40's

Teens 3.5%
20's 16.7%

30's 25.0%

HType of occupation

2.2% No answer Production 12.2%

25.4% Other

Technical 48.9%

Management
11.3%

WJob title

3.2% No answer Business manager 11.0%

Department manager
and above

14.2%

58.2% General .
Sectional manager

13.4%

MObjectives

2.1% No answer Purchasing 8.4%

7.2% Other

11.4% General interest

Technical interest
70.9%
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Visitors'that came to gather the latest product and techniology

information and grasp market trends were highly satisfied.

HEType of Business

Visitor Questionnaire result
#To what degree are you involved in the process of

State-run Broadcasting Station | 3.0% Related Internet Business 2.3% purchasing products/services in your company?
. 0 . . o
Commercial TV Broadcaster 8.8% Telecommunications Carrier 3.0% 19.8%  None of these match my criteria & thorized to make purchase or
Radio Station 0.8% Content Delivery Network 0.9% introduction de;iéi;)g/s
. o
Post production 7.5% Facilities and Stores 1.5%
Production House 4.7% Government office, Organization | 1.7% Gather information for review,
: - ) : in making a purchase or
Film and Video Production Company | 5.5% Trading Company 5.8% introduction
; ; 24.6% Asked for opinion or do training
Video Software Production Company | 1.5% Other User 8.9% ‘ 9" making a purchase or
Recording Compan 0.7% Equipment Manufacture 13.0% . introduction
9 ~ompary AP Involved in the purchase 29.5%
Related PA Equipment 4.1% Ad Agency 1.3% and introduction:
Related CATV 2.8% Other 1.7%
Related Staging, Art and Lighting | 3.0% Student 7.0% %
Related Contents Publishers 2.6% No Answer 1.9% u 0
@ Was your visit to Inter BEE 2012 valuable?
. (Multiple answers accepted)
MInterest (Multiple answers accepted)
40.1% Information obtained was useful for business deals or the procurement of products
Audio Equi t 32.9% T ission Syst 8.19
udio =quipmen Cf . 22.1%  Information obtained was useful for marketing etc
fl H 0, 1 T 0,
Video Equipment 53.4%  Electronic Power Unit 4.1% 15.5% Information obtained was useful for the development of products
Microphone 9.9%  Measuring Equipment 6.2% 14.1%  Visiting the show helped develop new business channels and connections
Mixer 11.5% Stand-by and Peripheral Products | 8.0% 6.7%  Had or having business discussions
! ! ! ! |
Speaker 10.8% Software 11.2% 0 10 20 30 20 50
Cameera 26.5% Artand staging 3.8%
- - n II?
VTRs, Memory Cards, Optical Disks | 11.6% IPTV 7.4% ’Wh.at was your goal in coming to Inter BEE 20127
(Multiple answers accepted)
Servers, Storage 10.6% Mobile TV 6.6% 64.0%  To obtain the latest information on products and technologies
Lighting Equipment 9.3% Digital Signage 9.5% 19.4%  Togeta handle on industry trends
Electronic Display 14.0% Digital Cinema 1.7% 6.1% To make a preliminary examination concerning introduction of devices and technologies
Editing and Production Equipment | 20.5% 3D 8.7% 4.4%  General interest
Multimedia System 8.6% Digital Contents 8.3% 2.9% To interact with and improve friendly relations with business partners
Production Management Systems | 3.9% Other 2.6% 1.3%  To obtain rival company information
0, .
Output System 8.2% No Answer 2.3% 0.8% To develop a new business route
0.79 i i
ey S 9.7% % Business Meeting
0.4% Other
| | | | | | J
0 10 20 30 40 50 60 70

#Do you plan to visit Inter BEE 2013?

0.3% Do not plan to attend Definitely plan to visit 64.3%

5.4% Undecided

30.0% Plan to visit

Planned to visit
Inter BEE 2013:

94.3.

10
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A record-high 871 companies took part in the exhibition,

using it as an opportunity to 'd'ev'elop new customers, and

2012 Exhibition
@ Number of exhibitors

No.of ex

No. of overseas
exhibitors

hibitors

/
9

@Breakdown of exhibitors

1
1

(Record-high)

companies

(Record-high)

companies

Number of countries / region

Area Number of exhibitors Breakdown of exhibitors by country & region
Domestic 1 country / 380 companies Japan 380
6 countries & region / Taiwan 19/ China19/Korea 11/

Asia

53 companies

Singapore 2 / Hong Kong 1/ India 1

North, South and

Central Ameri

ca | 4 countries /193 companies

USA 173 / Canada 18/ Brazil 1 / Mexico 1

Oceania 2 countries / 14 companies Australia 13 / New Zealand 1
Middle East 2 countries / 5 companies Israel 4 / Turkey 1
Africa 1 country /1 companies South Africa 1
Germany 82 / United Kingdom 60 / Italy 13/

Ukraine 1/ Austria 3 / The Netherlands 8 /

£ 20 countries / Croatia 1/ Switzerland 8 / Sweden 9/ Spain 4 /
urope 225 companies Slovakia 1/ Denmark 5 / Norway 4 /
Hungary 4/ Finland 1/ France 13 / Bulgaria 1/

Belgium 5/ Portugal 1/ Liechtenstein 1

TOTAL 36 countries & region 871 companies

Exhibitors from: 3 6 co

(Record-high)

untries / regions

@ What were you main objectives for exhibiting at Inter BEE 2012?

(Multiple answers accepted)

80.4%
79.7%
68.5%
62.9%
44.8%
23.1%
10.5°{o

Marketing new products and technologies

Sales promotion of products and/or
Seeking new clients in Japan

Collecting information from visitors

technologies

Strengthening relations with business clients

Achieving business agreements

Creating new overseas clients
| | |

0 10

20 30 40

50 60 70 80 90

@How satisfied to accomplish your goal?

0.7%

Unsatisfied

4.2%

Somewhat unsatisfied

15.4% Hard to say

Satisfied:

Somewhat satisfied

Very satisfied

53.8%

QTargeted type of business (Multiple answers accepted)

Commercial TV Broadcaster 85.3% Trading Company 25.2%
State-run Broadcasting Station 78.3%  Content Delivery Network 24.5%
Related CATV 59.4%  Other User 23.1%
Film and Video Production Company | 51.0% Facilities and Stores 22.4%
Postproduction 46.9% Related Staging, Art and Lighting 18.9%
Production House 43.4%  Related PA Equipment 16.8%
Government office, Organization 37.8%  Related Internet Business 16.8%
Radio Station 36.4%  Recording Company 11.9%
Video Software Production Company| 32.2%  Student 8.4%
Equipment Manufacture 30.1%  AdAgency 5.6%
Telecommunications Carrier 27.3%  Other 4.2%
Related Contents Publishers 26.6%
QTargeted Occupation (Multiple answers accepted)

Engineering 84.6%

Production 60.8%

Management 25.9%

Other 4.9%

Approximately 97% of the 2012 exhibitors are
hﬁlﬂed to or are coﬁﬁdé‘l’ng"&hlbltmg at

We were able to develop new customers at the unveiling of
our new products and technologies, as well as strengthen

relations with existing customers.

We had inquiries from industry types we never anticipated
and obtained information on new sales channels.

Our customers were mainly regular customers, but by introducing and
demonstrating new products on a national scale at this exhibition,
we were able to promote new products efficiently.

Many industry people come and it is an excellent
opportunity to establish the company brand.

Exhibiting our products allowed us to see firsthand
customers' reactions to them.

* Taken from a questionnaire completed by Inter BEE 2012 exhibitors



Latest mdustry mformatzon is delzvered to b wzde varzety of ‘N

uM by varzous means

@ Distribution of press releases

Inter BEE 2012

Notification of start of

exhibitor recruiting 2129
Notification of start of 910
pre-admission registration

Attracting interviewers 11/8
Information announcing the event 113
Set up press room 11/14-16
Reported completion 1116

#News Media Representatives

3 4 3 people

€0n-air media

Japan TBS Television (CS)

News Bird 1600

Fuji Television Network

New Weekly Fuji Remarks

Europe NTN 24

Informativo NTN

CTS Salud Ciencia et Technologia

USA NBC Sports Network "Hard Drive”
MAV TV "Hard Drive"
TUFF TV “Hard Drive"
Wealth TV Wealth International News
MundoFox “Noticias" (daily newscast)

Canada CAVE TV

"“Hard Drive”

Central & NTN24
South America

Informativo NTN (repeat)

CTS Salud Ciencia et Technologia

@List of publication (Domestic)

Broadcast Engineering

Motion Picture and Television Engineering

CG World & Digital Video

NEW MEDIA

Dempa Shimbun

Nikkei Sangyo Shimbun

Dempa Times

PRO SOUND

Eizo Shimbun

Sound and Recording Magazine

Full Digital Innovation (FDI)

Stage Sound Journal

Hoso Journal

Telecommunication

Journal of Professional Lighting (JPL)

Video Journal

M)

Video Salon

@List of publication (overseas)

ABU Technical Review

Korea electronic newspaper

Asia Pacific Broadcasting

PA (Pro Audio)

Broadcast Engineering

Panorama Audiovisual Brazil

Broadcast India

Panorama Audiovisual Latin America

Broadcast & Production

Tele-Satellite Cable

IBC Daily

TV Technology

IBI(International Broadcast Information)

Video Plus

JEI

The Professional Information Site for Audio, Video and Communications

InterSc==0oniine

Inter B=i= online is the official Inter BEE site, which delivers
industry news and information on highly-topical issues such as Japanese and
international exhibitions and Inter BEE exhibitors, throughout the year. In addition,
Inter BEE has established its own news coverage team called “News Center”,
which runs the “Online Magazine (articles)” and “Inter BEE TV (video)" to deliver
information to many industry people through Inter == oniine
and social network sites.

[2012 statistics]
@ Official Website Page Views

5,431,980

@ Number of Articles Posted
(Online Magazine)

224

®Number of Video
News Items Posted (Inter BEE TV)

160

#Social Networking

We created a Inter BEE Facebook page from
which we distributed exhibitor’s information and
articles on official website. We also posted photos
of events to tell the 2012 exhibition in real time.

MFacebook (Japanese / English)
[Activities]
- Distributed exhibition information T
consisting mainly of latest Online Magazines e
- Uploaded photos from the exhibition venue
- Allowed official Twitter account tweets to be viewed

Inter BEE Official Mail Magazine

Inter BEE sends News Center information, such as Inter BEE highlights and articles
posted on Inter BEE Online, in e-mail magazine form to target visitors from the
Inter BEE Visitor Database.

@®Inter BEE Online Member (Visitor Database)

avorox. 04,000

Media Partners

Associated trade journals and magazines support Inter BEE as a media partner by
publishing many articles on the exhibition.

BEE —TATR/ES In: ‘ExpoTODAY x'l‘!'lfh;?:
DO Zazims PRONEWS'
2V) CRCBER.  EERRAT
NEWMEDIA S g L FSGS

12
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Exhibition Regulation

Please read exhibition regulation before apply.

1. Exhibitor eligibility / booth details

1-1. Exhibitor eligibility

Corporations and organizations involved with products included in the
following list or related businesses are eligible to participate in Inter BEE:

+Equipment manufactures

- Electronic components, devices, and materials manufacturers

+Broadcasting and communications companies

- Software and content production companies

- Trading and distribution companies

- Service companies

-Newspapers, magazines and other publishing companies

- Educational and research institutes

« Government organization, administrative corporations, public-interest corporations,

+nonprofit public and industry organizations

- Members of the sponsoring organization (JEITA) are also eligible to participate.

(1) Advertising companies and other related agencies are not allowed to
represent any company that exhibits products even if said products are
included in the aforementioned list of eligible businesses or products.

(2) The Organizing Committee reserves the right to refuse applications from
companies that have violated regulations at a previous show or whose
activities may be considered detrimental to visitors and/or other
exhibitors regardless of in prior to or after holding an exhibitor contract.
In such case, paid booth fees will be refunded. (see section 2-4: Exhibit
application and contract agreement)

1-2. Exhibits

All types of equipment, accessories, measuring units, components and
software used for broadcasting and program production.

Professional Audio Equipment

MAudio Equipment
Microphones, Recorders, Digital Audio Workstation, Consoles, Mixers,
Mastering Equipment, Audio-compression/Transmission technology,
Converters, Effectors, Amplifiers, Processor, Equalizer, Interface, Speakers,
Players, Audiometer, Loudness-related Equipment, Acoustic design/control,
Audio Equipment for Movie Theater and, Commerce Facility, PA system, Live
Sound System, Professional, Electronic Musical Instruments, Computer Sound
System, Headphones, Headset, Intercoms, Transmission Cables, Accessories,
Power Supply, Racks/Cases/Bags, Other Related Peripheral Equipment

Professional Lighting Equipment

M Lighting Equipment
Studio Lighting Equipment, Stage Lighting Equipment, TV Studio Lighting
Equipment, Film and Video Lighting Equipment, Lighting System for
Photography Studios, Lighting Control Systems, Lighting Control Board,
Console, Dimmer, Wireless Remote Control Devices, Effect Lighting Equipment,
Searchlight, Large-scale effect lighting, Projectors, Projection Mapping, Video
Mapping Techniques, LED, Strobe Lights, Elevating Unit for TV Studio Lighting
Battens, Wiring Device, Cables, Other Related Peripheral Equipment

Video and Broadcast Equipment
WProduction
@Cameras and Related Equipment
HDTV Systems, Studio Cameras, VTR-Pack Cameras, Camcorder,
Ultra HD Cameras, Digital Cinema Cameras, 3D Cameras, Crane Cameras,
Lenses, Other Related Peripheral Equipment
@Recording Equipment
Video Servers, File Server System, DVD Systems, BD Systems,
VTRs, Memory Cards, Memory Devices, Optical Disks, Video Tape,
Data Compression Technology, Other Related Peripheral Equipment

@CElectronic Displays
Video Monitors, Multiple Monitor Displays, Projectors, LCD/PDP/LED/OLED
Displays, Prompters, Other Related Peripheral Equipment
M Post-production
@Editing and Production Equipment
Editing Devices, Switchers, Routing Switchers, Non-linear Editing Systems,
Visual Effects, Color Correction, Painting Systems, Subtitler, Title Production
Systems, Character Generators, Composite Systems and Software, Media
Converter, Encoders, Other Related Software and Peripheral Equipment
@Multimedia Systems
CG Production Systems, Animation Production Systems, Virtual Studio Systems,
Motion Capture Systems, Software and Systems, Other Related Software and
Peripheral Equipment
@Production Management Systems
Content Management Systems, Systems Integration Technologies, Database
Technologies, Storage Equipment, Archive Systems, Other Related Software
and Peripheral Equipment
M Output and Transmission Systems
@O0utput Systems
Automatic Program Output Systems (TV&Radio), Automatic CM Output
Systems(TV&Radio), Server Systems, IT Solutions (Broadband Systems),
File Systems (Audio), File Systems (Video), Graphic Libraries Systems, Film
and Telecine, Graphic Systems, External Information Response Systems
(Weather, Stock, Traffic information etc.), Other Related Peripheral Equipment
@Relay Systems
Base Station Facilities, FPUs, SNG, OB Van, Automotive Related Systems and
Peripherals, Communications Radios, Emergency News Systems, Other Related
Peripheral Equipment
@Transmission Systems
Terrestrial Television Broadcasting, One-segment Broadcasting, White
Space, One-segment local service, V-High and V-Low Band, Multimedia
Broadcast, Radio Broadcasting Equipment, FM Broadcasting Equipment,
Satellite Broadcasting, Cable Television, Video Delivery Networks, CDN,
Transmission Cables, Wireless Systems, Fiber Optics, Other Related
Peripheral Equipment
M Broadcasting Equipment
@Electric Power Units
No-break Power Units, Constant-Voltage, Constant-Current Regulated Power
Units, Automotive Power Sources, Battery Packs, Battery Charger-Discharger
Equipment, Other Related Peripheral Equipment
@Measuring Equipment and Converters
Test Signal Generators, Measuring Equipment, Signal Converters,
Other Related Peripheral Equipment,
@Stand-by and Peripheral Products
Cabinets, Racks, Pedestals, Camera Tripods, Camera Platforms, Cranes, Steadycams,
Furniture, Camera Carrying Cases, Other Related Peripheral Equipment
@Design, Development and Manufacturing for Broadcast Equipment
Development Languages, Semiconductors, Components, Development,
Manufacturing, Studio System Design, Construction, Maintenance,
Dispatched Engineers
WPublications / Publicities
Related Books, Music Libraries, Related Software/Services, Consulting Services

Cross-media

MIPTV/ Internet Delivery
Video Compression Techniques, Video Editing/Control Systems,
Video Delivery Systems/Services, Data Broadcasting Systems, Video-on-demand
Systems, Internet Broadcasting System, Software, Other Related Techniques/Products/Services

M Mobile TV
Video Editing Systems For Mobile, Video Delivery Systems For Mobile, Mobile
Contents/Applications, Mobile Terminal Equipment, Wireless Systems, Wi-Fi/WiMax,
LTE, Other Related Techniques/Products/Services

M Digital Cinema
Digital Cinema Filming Systems, Digital Cinema Editing Systems, Digital Cinema
Delivery Systems, Digital Cinema Servers, Projection Systems,
0On-demand Services/Contents, Other Related Techniques/Products/Services

M Digital Signage
Digital Signage Editing/Control Systems, Image Receiving Systems,
Video Content Delivery Systems, Communication Network Services,
Advertising Media Services, Other Related Techniques/Products/Services

M 3D Image
3D Image Output Systems, 3D Image Editing Systems, 3D Image
Receivers/Terminals/Systems, 3D Screening Systems, 3D Contents,
Other Related Techniques/Products/Services

HNext-generation Video Technology
4K, 8K Displays, Glasses-free 3D Technology, Motion Sensor System, Interactive
Systems, Virtual Realities, Augmented Reality, Panoramic Image, High-Definition
Surveillance Video Systems, High-Definition Medical Image Systems, Other
related techniques/products/services

M Digital Contents
Live-Action Contents, Animations, Computer Graphics, Other Related
Techniques/Products/Services



1-3. Exhibition categories

full overhead lighting only
all overhead lighting off only

either full overhead lighting
or all overhead lighting
off can be selected

full overhead lighting only

Professional Audio Equipment

Professional Lighting Equipment

Video and Broadcast Equipment

Cross-media

When an item to be exhibited falls into both categories, two options are possible:
the exhibit may either be placed in the category of greatest importance, or
the exhibitor may exhibit in both categories.

If the Video and Broadcast Equipment Category is selected, the exhibitor may
choose to have all overhead lighting on or off. In addition, exhibitors in the
Professional Lighting category may illuminate towards the ceiling; however,
considering the influence on surrounding exhibitors, please note that
this kind of exhibitors’ booth will be located at the far end of the show space.

1-4. Booth standards,
specifications and description

1. Standard Booth
(1) 1 to 4 row booths & Facilities (1 to 18 booth spaces)

a. Booth space : 2,970mm(W) x 2,970mm(D)

b. Specification :
For exhibitors with 1- to 4-row booths, system panels will be
installed as back panels on the sides neighboring booths of
other exhibitors. However, system panels will not be placed on
the corner-facing sides of corner booths.

Booth number \

11

_~

2,970mm 2,970mm

(2) Block booths (20 or more booth spaces)
The standard for block booths is: 1 booth space = 9 m2. The floor
will be marked in an area equal to (W:D) 2:1 or 1:1 based on the
total floor space reserved (9 m2 x no. of booth spaces). The actual
dimensions will be provided to exhibitors at the lot drawing for
booth space allocation.

[Sample booth dimensions]

Example of an application for 25 booth spaces: Dimensions are marked
out for an area of 225m?2 (9m? x 25 booth spaces), ranging from a
rectangular shape with a wider entry dimensions than a square.

21m 15m
[W2:D1] [W1:D1]

(3) Booth height limitations
The standard height is 2.7m. Details of booth wall heights are
shown below.
a. 1 to 18 booths(row-type booth)
The allowable height of booth walls set back 1.0m from
the corridors and / or foundation panels will be 3.6m.

[ ]Less than 2.7m
[ Lessthan 3.6m

[1 row]

[2 rows]

[3 rows, 4 rows]

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

*The allowable height for booths (18 or less) located in the final row (the topmost
row on the booth allocation drawing) in the Exhibition Hall will be 4.5m at set
back 1.0m from the corridors and/or foundation panels with consideratin for
visibility by visitors.

b. More than 20 booth spaces (block booths)
The height limit is 6m.

[Block format]

[ Less than 6m

,,,,,,,,,,,,,,,,,,,,,,,

(4) If product sizes exceed height limitations
The height limitation on product exhibits and decorations is stipulated
above. If exhibited products exceed these height limitations, the exhibitor
should submit Application for Over-Regulated Heights and booth plan
drawing to the Show Management Secretariat and the exhibitor must
receive prior permission from the Inter BEE Organizing Committee.
Product exhibits are to be displayed within the specified space
limitations of the exhibition booth and not displayed in a way that
would encroach upon corridor spaces. Exhibited products that have
received prior permission to exceed height limitations must be
exhibited in their original state.
No additional decorations are permitted.

2. Small Package Booth
a. Booth space : 1,980mm(W) x 990mm(D) x 2,700mm(H)
b. Specification : The following facilities are included in

- Wall panels

- Display counter (975mm high with storage space)
+Fascia (300mm width)

-Company Name Display 7[

*Fluorescent light
- Electricity socket
(single-phase 100V,

up 1 KW output)
*Small package booth exhibitors
may apply for up to two booths.

300mm

2,700m|||

ﬂ‘mm
\

|14
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3. Booth description
At Inter BEE, booths are available in two types, a standard booth and
small package booth. Regardless of type, however, all fees for booths
will be referred to as the exhibit booth fee on the invoice statement.

1-5. Number of booths and booth type

Booth Type | Number applied for
1 row 1.2.3.4.5.6
2 rows 4.6.8.10.12
3 rows 9.12.15.18
Standard booth 4 rows 16
20. 25. 30. 35. 40. 45.
Block format | 50. 55. 60. 65. 70. 75.
80. 85.90.95.100
Small package booth 1.2
Cowl [ 10 O O O CETTTT
(2 rows] H}HHHHHHHHHHH
LT e e rr
[3 rows]
[4 rows]

1. Exhibitors in rows (less than 18 booths)may have booths of other exhibitors
on one or three sides.

2. Industry organizations and joint exhibitors may apply for more than 100
booths.

3. After the deadline for applications, the Organizing Committee will
determine the layout of the show site. If the total space applied for
exceeds the capacity of the site, the Organizing Committee reserves
the right to determine an impartial method to reduce the number of
booths applied for by exhibitors.

1-6. Allocation of booths

Booth locations will be determined by lot drawing. Lots will be drawn
among exhibitors who have the same number of booths or share the same
configuration in the same categories. However, depending on actual

conditions at the booth allocation, lots may be drawn among exhibitors
who have approximately the same number of booth spaces (10 spaces)
in the same stage (i.e. exhibitors with 25 to 35 booth spaces).

In addition, exhibitors in the Professional Lighting category may illuminate
towards the ceiling; however, considering the influence on surrounding
exhibitors, please note that such exhibitors’ booth will be located at the
far end of show space. (The drawing of lots is scheduled for July 25.)

1. Primary lot drawing
Exhibitors who have submitted applications by Friday, May 31, may
participate in the primary lot drawing. Please be aware that the number
of booths can be changed until the end of June and that the Organizing
Committee may adjust the order of the drawing in the event that exhibitors
change the number of booths for which they applied to fit their needs after
the end of June.

2. Secondary selection
Exhibitors applying from Saturday, June 1, through Friday, June 28, may
select their booth locations from the locations that remain vacant, in
the order of which applications are received.

3. Spare booth spaces
If booth spaces remain available at the end of the lot drawing dates,
the remaining spaces will be placed on the floor as spare booths.
Exhibitors submitting applications after Saturday, June 29 can select
their booth locations from the available spare booths on a first-come,
first-served basis.

4. Fixed booth spaces

The Organizing Committee has determined the following booth spaces

to be fixed:

(1) Because lots are drawn among exhibitors with the same number and
type of booths in the same exhibit zones, an exhibitor not meeting
this criterion will be afforded a fixed booth space(s).

(2) Cooperative exhibitors

(3) Overseas cooperative exhibitors and related domestic exhibitors.

5. Utility booths will be setup in spare open spaces after the booth lot

drawing is completed. However, exhibitors should be aware that further
changes in booth allocation may occur due to exhibitor cancellations,
reduction in booth spaces, etc.

6. The position of entry ways and the use of block booths by exhibitors

may be adjusted by the Organizing Committee in consideration of overall
visitor flow.

7. Overhead lighting

Full overhead lighting delivers approximately 500 lux, but exhibitors
in the Video and Broadcast Equipment category may choose to locate
their booths in areas where all overhead lighting is decreased
(approximately 50 lux). Please note that this option may not be available,
depending on the ratio of visitors requesting overhead lighting. For
exhibitors in the Professional Audio Equipment category, only the option
of full overhead lighting (approximately 500 lux) is available and all
overhead light is not available for those in the Professional Lighting
category (approximately 50 lux).

Exhibition Categories Overhead lighting

Full overhead lighting

Professional Audio Equipment (approx. 500 Iux)

All overhead lighting off

Professional Lighting Equipment (approx. 50 1ux)

Full overhead lighting
(approx. 500 lux)
or

All overhead lighting off
(approx. 50 lux)

Video and Broadcast Equipment

Full overhead lighting

Cross-media (approx. 500 lux)




2. Booth fees / exhibit applications
and contract details

2-1. Booth fees

1. Standard Booth
(1) The exhibition fee per booth space is as follows:

General exhibitors (standard rate) @¥283,500 (including tax)
+ JAPAN Electronics Show
Association members @¥252,000 (including tax)

+ IABM Members (member rate)

(2) Small package booth (includes basic decorations)

One booth @¥152,250 (including tax)

Two booths @¥304,500 (including tax)

2-2. Items included in the booth fee

Invitation leaflets and

registration cards for visitors [l

For exhibitors 10 per booth

Badges

For constructors 5 per booth

Electric power supply costs and expenses

Single-phase 100V or 200V 1KW per baoth

Electric power usage Free of charge

System charge Free of charge

2. Booth decorations other than basic panels
Booth decorations other than system panels are to be handled by exhibitors.
The Show Management Secretariat offers package booth programs.

Basic specification of package booth

-Fascia -Spotlights
-Company name display -Fluorescent lights
+Reception counter(s) - Carpeting

- Chair(s) -Electricity socket(s)

< >

One Package booth ¥73,500 (including tax)

Two Package booths ¥115,500 (including tax)

Three Package booths ¥157,500 (including tax)

*Numerous variations are available. Details will be available in the Exhibitor Manual.

3. Other
Additional expenses may be charged as required by law and regulations.
Details regarding these charges will be provided in the Exhibitor Manual.

Bar code

registration system Bar code terminal

rental charge 1 terminal per exhibitor

Home page listing 1 page per company

2-3. Other fees

1. The following items are not included in the both fees.
*includes consumption tax

Invitation leaflets and
registration cards for visitors
(in excess of the number of free
leaflets and cards indicated above.)

¥30 per set

Exhibitors

(in excess of 10 badges per booth) ¥1,000 per badge

Badges
Constructors

(in excess of 5 badges per booth) ¥500 per badge

Electric power | Single-phase 100V

supply costs or 200V ¥6,825 per kW

and expenses | Three-phase 200V ¥6,825 per kW

Bar code registration system
Rental charge for bar code terminal

For two or more terminals,
¥8,400 per terminal

Visitor data processing fee ¥35 per a record

Overtime work

¥10,500 per hour

2-4. Exhibition application and
contract agreement

To apply for and contract exhibition space, fill in the information required
on the exhibition contract application form, and submit the form to the
Show Management Secretariat of the Japan Electronics Show Association
(JESA), which will confirm your full understanding of the exhibition regulations.
Upon receiving the application form, the Show Management Secretariat
will send a receipt confirmation notice via e-mail. The receipt date stated in
this confirmation e-mail is regarded as the contract date, whereupon
exhibitors are liable for participation fees. If applying in multiple categories,
a separate application is required for each category. However, the Organizing
Committee reserves the right to advise exhibitors on the most appropriate
location for their booths. In addition, exhibitors are required to submit one
application per Category if applying for booth spaces in multiple Categories.

1. Applications should be sent to:

Japan Electronics Show Association (JESA)

12F Ote Center Bldg., 1-1-3 Otemachi, Chiyoda-ku, Tokyo 100-0004
TEL:+81-3-6212-5231 FAX:+81-3-6212-5225

2. Application deadlines

(1) First application deadline: Friday, May 31st, 2013.
Applicants may participate in the primary booth allocation lot drawing.

(2) Second application deadline: Friday, June 28", 2013.
Applicants may participate in the secondary selection.

*Even prior to these deadlines, no more applications will be accepted if all booth
spaces have been filled.

(3) After the second deadline
Applications will be accepted after June 29", 2013 or until all
available booth spaces are taken.
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3. Submitting a company profile
First-time exhibitors to the show are required to provide a company profile
and catalog(s) of product(s) planned to be exhibited upon submission
of the exhibit application / contract. And, if there are major changes
made to the corporate profile or catalog(s) of product(s)
planned to be exhibited after the company has submitted these
documents, an updated profile and / or catalog(s) must again be
submitted.
Applications without these documents will be put on hold until the
Show Management Secretariat confirms the receipt of these items.

4. Cooperative exhibitions or neighboring exhibitions which involve more
than two companies
Exhibitors who wish to maximize the effects of exhibitions by holding
cooperative exhibitions with group / affiliated companies in one booth
or neighboring exhibitions with other companies, must submit
applications according to the following criteria.
(1) Collaboration exhibitions
One of the exhibiting companies should submit an application and
pay booth fees. Please fill in and submit “Collaboration exhibitor
registration form” which is sent to you by the Show Management
Secretariat upon completion of application of cooperative exhibitions.
By submitting this form, you can print the names of affiliated
companies on the lists and the layout.
(2) Neighboring exhibitions
a.The total number of booths requested by each company conforms
to the standard booth specification and configuration.
b.Each company should pay its booth fees separately.
c.The position of booths will be decided by the lot drawing among
the total number of booths applied for.
d.We will confirm if the panels on the sides neighboring booths of other
exhibitors and booth numbers are available on the questionnaire.
(3) Cooperative exhibitions
a.Total number of booths requested by each company does not
conform to the standard booth specification and configuration.
b.Exhibitors wish to have booths facing each other on each side of
the entryway.
¢.The number of booths requested by each company conforms to
the standard booth specification and configuration.
d.Each exhibitor should pay booth fees separately.
e.The position of booths will be decided by the Show
Management Secretariat beforehand. It is not possible to choose
the position of booths.
f. We do not allow linking of standard booths and small package booths.
g.Please be aware we reserve the right to refuse applications if
we cannot verify validity of the cooperative exhibitions. Also,
please be aware that we cannot accommodate your requests
concerning the configuration of booths.

5. Refusal of application
Applications from any persons involved in bankruptcy, composition,
receivership, civil rehabilitation, or corporate reorganization
proceedings, or persons who are suspended from current account
transactions from financial institutions will not be accepted.
Similarly, applications from any persons deemed by the Association
to be involved in similar circumstances will not be accepted. If an
exhibitor company is found to fall into one of the categories
described above after the contract has been concluded, the
contract will be voided and that company will not be permitted to
exhibit. In such a case, participation fees paid by exhibitors will be
refunded. If deemed necessary by the Association, an investigation
or inquiry into the surrounding circumstances will be conducted.

2-5. Payment of booth fees

Booth space payments are to be paid via electronic bank transfer according
to the schedule below. JESA will issue an invoice and designate the bank
account for remittance at this time. Checks and promissory notes are
not acceptable as payment. Transfer fees are to be borne by the exhibitor.

Payment deadline

Primary applicant Wednesday, July 31

Secondary applicant Friday, August 30

2-6. Cancellation or reducing
the number of booths

If an exhibitor cancels or reduces the number of booth spaces applied
or, regardless of the reason, some or all of the following cancellation
fees will apply. Consumption tax (5%) will be added to all fees.

July 1 to July 31,2013
August 1 to August 31, 2013
On or after September 1, 2013

60% of exhibition booth fee
80% of exhibition booth fee
100% of exhibition booth fee

Please notify us promptly of cancellations of exhibitions, and additions /
reductions of boot spaces. Please fill in and submit “Application for
booth cancellation or changes for number of booth(s)” that is sent to you
by the Show Management Secretariat. The Show Management Secretariat
will inform you that it has received the application as a confirmation.

3. Important exhibit details and
prohibitions

3-1. Exhibiting of products from
outside of Japan (including fixtures)

Inter BEE plans to make all exhibition halls open to the display of bonded
goods. Therefore, it will be possible for exhibitors to display overseas products
(those manufactured outside Japan or items that have not yet cleared
Customs proceedings) even if they have not cleared Customs by the time
the exhibition begins.

3-2. Applications regarding industrial
property rights

Part of the Patent Law has been revised and the application items of
regulation concerning exception to lack of novelty of invention have
been reviewed.

Due to this revised law, the designated system of exhibitions was
abolished from 1st April, 2012, and disclosure type restrictions were
removed from the old system where application items were restricted
except for certain exhibitions.

Exhibitors who plan to file an application for patent, utility model or
trademark, should directly contact the General Affairs Division of the
Patent Office.



3-3. Prohibited activities

The following activities are considered as prohibited:

1. Exhibit space transfer
Subletting, selling, transferring, or exchanging exhibition space,
either in whole or in part, to any third party, including other exhibitors.

2. Directing visitors to other venues
Directing Inter BEE visitors to simultaneous product or technology
exhibits off-site is prohibited.

3. Engaging in sales activities
Selling products other than publications and software on-site during
the show is prohibited. Exhibitors who wish to sell publications and
software are required to submit details and seek approval in advance.

4. Inappropriate behavior
Aggressively attempting to attract visitors to view demonstrations
while standing outside of booths or in aisles is prohibited. Persistent
sales approaches and/or techniques considered to be excessive are
also prohibited.

5. Exhibiting for the purpose of obtaining personal information
It is prohibited to use booths for the primary purpose of collecting
personal information on visitors, rather than to display products and
services. Furthermore, all exhibitors are requested to abide by the
stipulations in Japan's personal information protection legislation.
Details on the collection and handling of personal information will be
available in the Exhibition Manual.

3-4. Responsibilities of exhibitors

1. Prompt fee payment
Exhibitors will pay all exhibitor fees and expenses invoiced by Show
Management Secretariat and bear responsibility until all payments
are complete.

2. Obeying the law
The laws and regulations of Japan shall be followed in all cases related
to the transfer and management of display and related items, and in
management and other matters related to constructs and structures
for use in exhibits.

3. Liability for damage, management of exhibited items, and insurance.

(1) The sponsors, organizing committee and Show Management
Secretariat will make every effort to ensure the security of exhibits
during the show period by, for example, implementing security
guard patrols. However, the management cannot assume
responsibility for damages arising from natural disaster, fire, theft,
loss of property or other occurrences beyond its control and
recommends that exhibitors take steps of their own.

(2) Exhibitors shall be liable for any fatalities or injuries occurring to
visitors, other exhibitors or third persons as well as damage to
items at the exhibition site. Inter BEE sponsors and / or the
organizing committee shall bear no responsibility whatsoever in
such circumstances.

(3) A booth manager, whose responsibility is to supervise all activities
that take place in the exhibitor’s booth, must be confirmed with the
organizer prior to the start of the exhibition.

(4) Exhibitors are recommended to provide for adequate insurance
coverage during the exhibition.

(5) The organizer will make every effort to provide effective
management, enhanced safety, and maintenance of order at the
venue as well as ensure the safety of exhibition visitors. Any act
by an exhibitor(s) that is considered detrimental to the
aforementioned may lead to the termination of that exhibitor’s
demonstration. Exhibitors shall be liable for any accidents that
may occur during exhibitor demonstrations, and Inter BEE sponsors
and / or the organizing committee shall bear no responsibility
whatsoever in such circumstances. In the event of an accident,
the exhibitor is required to take appropriate action and report it
immediately to the organizer.

4. Complying with the exhibition schedule
Prior, during and after the show, all exhibitors are requested to comply
with the exhibition schedule specified by the organizer. Construction
activities to the booth, delivery and/or wrap-up activities during the
exhibition are prohibited.

3-5.Termination or shortening of
exhibition duration due to unavoidable
or potential calamity

(1) If the exhibition is canceled because of an event of force majeure,
such as an earthquake, typhoon, fire, disease, terrorist act or order
from the public authorities, the organizers reserve the right to shorten
the duration of the exhibition or the hours that the exhibition is open
to the public, either before or during the exhibition. If the exhibition
sponsors deem such action necessary, this information will be
promptly published on the official Website and exhibitors will be
notified. Neither the exhibition organizers nor the Association shall
assume any liability for losses incurred by exhibitors in such a case.

(2) If an unavoidable calamity that occurs prior to the opening of Inter BEE
forces cancellation of the exhibition, participation fees paid by
exhibitors will be refunded in full, minus charges for expenses already
incurred.

(3) Neither the exhibition organizers nor the sponsors shall be held
liable to refund exhibition expenses, either in full or in part, if the
exhibition duration is unavoidably shortened because of a calamity or
potential calamity.

(4) The exhibition sponsors and the Show Management Secretariat
assume no responsibility for expenses incurred by exhibitors if the
exhibition is canceled or shortened because of a calamity.

3-6. News gathering and filming

Staff members appointed by the sponsors and / or the organizer will be
authorized to gather news and / or conduct interviews as well engage in
filming and / or photography. Exhibitors are requested to cooperate with
such new gathering and filming activities and also agree that any image,
photograph, information, etc. obtained during the exhibition can be used
solely for the purpose of promoting Inter BEE.

3-7. Dealing with disputes
between exhibitors

Any disputes between exhibitors concerning exhibits, publicity materials
related to exhibits, intellectual property or the use of booths shall be
resolved between the parties concerned. The exhibition sponsors shall
bear no responsibility whatsoever in such instances.
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4. Matters related to the booth set-up

4-1. Booth design

Product exhibits, demonstrations, etc., must be conducted within the
exhibitor’s booth. If for some reason this rule is not followed properly,
the organizing committee and / or the Show Management Secretariat
will request that the exhibitor comply with the rule; any further
noncompliance may result in termination of the exhibitor’s booth.

1. Prohibition of usage of space beyond booth boundaries

(1) Exhibitors are responsible for controlling crowds around their booths,
which might block walkways in public spaces. If a stage is set up
in a booth, the Exhibitor must ensure that the booth layout makes
it possible to bring all visitors inside the boundaries of the booth.

(2) Inviting visitors into booths and/or conducting surveys in walkways
in public spaces is strictly prohibited.

(3) Exhibits, decorations, fixtures, plants and packaging materials
should not be left outside of booths, but must be stored within booths.

(4) Product exhibitions and presentation acts using the space outside
the booth such as the aisle is prohibited.

(5) Lighting directed toward aisles, exhibition hall walls or ceiling is prohibited.

2. In-booth stages

Exhibitors planning to set up a stage in their booths must ensure

that the booth layout makes it possible to bring all visitors inside

the boundaries of the booth. Further more, depending on the height of
the stage and the video equipment installing, take sufficient care of the
visitors viewing angle and of an appropriate distance. If any problems

occur in line with in-booth stages, the Show Management Secretariat
will request immediate countermeasures.

Good example Bad example
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3. Thoughtful independent booth design that allows for an evacuation route
When designing an independent booth, be sure to fully consider the
location of adjacent companies' booths, and carry out thoughtful design
that allows for an evacuation route and does not obstruct the view of
adjacent companies' booths.

4. Speakers
Exhibitors are prohibited from setting up public address systems,
such as loudspeakers or mixers, directly facing neighboring booths.
So as not to inconvenience visitors or neighboring booths, these systems
must be positioned facing the stage. If installing loudspeakers on booth
walls or displays fixture pillars, the central axis of each speaker must
be 45 degrees or less.

Neighboring booth Loudspeaker

Corridor <§>
’7_‘ | X

Within 45

NS |
Loudspeaker  projection  Loudspeaker | degrees
positioned  gquipment  Positioned | .
facing the stage facing the stage ‘ Floor
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5. Safety Measures

(1)To prevent truss beams falling, strike four or more anchor bolts in
one place when securing them to the floor.

(2)When installing exhibition panels (OCTANORM), take measures to
prevent them falling by reinforcing the panels, reinforcing the
beams in the corner sections, and installing weights.

(3)Take measures to prevent independent fixtures falling by
securing them to the wall or floor surface.

(4)When installing video monitors, speakers, channel characters,
lighting fixtures, and other fixtures.

4-2. Ceiling structure and
two-floor construction

1. Ceiling structure
Installing a ceiling on the booth is only permitted when products and/or
demonstrations need to be shielded from light or insulated from sound.
The ceiling must be made of a fireproof blacked-out curtain, which is the
only material permitted under local fire department restrictions. Direct
sunshine will be blocked out within the exhibit halls but there still may be
some reflections cast from the indirect and ceiling lighting. Exhibitors
who wish to set up ceiling structures, without regard to the size or area,
are required to submit an application form sent with the Exhibition
Manual together with top and elevated view booth drawings.
Observe the following guidelines for the design and construction of a
ceiling structure.
(1) Structure

(DAny double layer structure is prohibited.

(DAl the decorating materials must be fire-resistant processed
and attached the fire-resistant indications.

(3Exhibitors are required to submit both top (designated ceiling
area and its size) and elevated view (designated ceiling area and
surrounding wall, etc.) booth drawings.

They must show that the ceiling are fire-resistant processed.
(2) Fire Safety Equipment

(DFire extinguishes must be size 10 or larger.

(2)Fire alarms (smoke alarms) may be required. In such case,
exhibitors must submit the placement notice and its operation
experiment result to the Management Office.

Domestic fire alarms are not be accepted.

(3Depending on the structure or size, evacuation exits and leading

light for emergency may be necessary.

2. Two-floor contruction / Suspended Structure
Two-story structures and suspending decorations from the ceiling are not allowed.

4-3. Floor work

Exhibitors who require floor construction work are required to submit
an application form sent with the Exhibit Manual together with a floor
plan. Observe the following guidelines for the Floor Construction Work.

1. Exhibitors are required to contact the Management Office in each hall before
commencing the work and inform the number of anchor bolts to be affixed.
*In case there is no need of anchor bolts, exhibitors are required to
submit the cancellation

2. Concrete nails and jackhammering are prohibited. No construction may be
carried out on pit covers or pit interiors on the floors.

3. To prevent truss beams falling, strike four or more anchor bolts in one
place when securing them to the floor.



4. Floor construction work is permitted on the condition that all flooring will
be restored to its original state after the show. After usage, if the bolt
heads project above the surface, they must be sawn off, not hammered in
or cut with acetylene torches. All expenses for restoration shall be borne
by the exhibitor. In the event that the floor is not restored to its original
condition after the final floor inspection, or the restoration is incomplete,
the Management Office will complete the restoration work and charge the
total amount of expenses to the exhibitor after the show.

5. When bolting down an anchor bolt, a cooperative fee for the restoration
of floor surfaces of ¥1,050 per bolt will be charged to the exhibitor
regardless of the size of the bolt.

6. Carpeting a booth, exhibitions are required to use double-faced tape. Use
of glue is prohibited.

4-4. Fire prevention regulations

Inspections by the local fire department will be carried out during the
display construction work of after its completion. Any work not in
accordance with the below regulations may be suspended, or the
structure(s) in question removed. Exhibitors are required to follow the
instructions below.

1. Any type of material, whether cloth or paper, affixed to plywood for
display purposes should be fireproof.

2. Materials such as display mountings, artificial flowers, draperies, drop
curtains, display plywood, fiber blinds, blackout curtains, carpeting
or other flammable materials must be fireproof. Please attach a
Fireproof tag to each of these materials in an easily visible location.

3. Avoid using paper flowers, urethane, acetate, polyester, nylon or other
materials that are difficult to fireproof.

4.The use of plastic foam is prohibited. Please substitute Styrofoam
or similar materials.

5. Exhibited items and management

5-1. Counterfeit or imitation products are
strictly prohibited

1. The display, distribution, or demonstration of counterfeit or imitation
products that infringe on a third party’s intellectual property rights
(e.g. patents, trademarks, design rights, copyrights, overseas rights,
etc.) or any other related activity is strictly prohibited.

2. If the Organizing Committee discovers counterfeit or imitation products
being displayed, distributed, or demonstrated, it reserves the right
to remove these products from the exhibition venue immediately with
all costs incurred becoming the responsibility of the offending exhibitor.

3. In addition to inspections for counterfeit or imitation products, all
exhibitors shall cooperate with the Organizing Committee whenever
any type of inspection is conducted.

4. Any disputes concerning the intellectual property rights of exhibited
products shall be resolved between the parties concerned.

5-2. Comparison displays

As a general rule, exhibitors are requested to limit product comparisons (see

guidelines below) to demonstrations between products and / or technologies

of their own company or group companies. Exhibitors who plan to compare

their products or technologies with those of other companies should first obtain

advance permission from the other company and such comparisons must not
infringe upon the property rights of that company.

1. Comparisons using exhibits and demonstrations.

2. Comparisons using information panels and pamphlets.
3. Verbal comparisons in audio announcements.

4. Other comparisons related to products and technologies.

When the organizers and / or Organizing Committee determine that the
aforementioned guidelines on comparison displays have not been
observed, they reserve the right to terminate the display or order that
corrective measures be taken with all costs incurred by the exhibitor.
If said corrective measures are determined to be insufficient, the exhibitor
may be barred from future participation in Inter BEE.

5-3. Suitable displays

The following regulations must be strictly observed for all displays in
the exhibition booths.

1. Safety and precaution signage
All booths must have adequate safety and precaution signage positioned
in clearly visible locations around the displays.

2. Displays should reflect real-life situations
Product presentations and / or displays should be demonstrated in
real-life situations as much as possible and not in an exaggerated or
unrealistic manner. If this is not practical, the product(s) must have
accompanying captions stating how they are used in actual applications.

5-4. Vehicle display

When displaying broadcast relay vans or other vehicles, please be
certain that the vehicle can be stored within the space stipulated by
the booth specifications. If this height is exceeded, submit
"application for Over-Regulation Heights" in the Exhibition Manual.

5-5. Restrictions on Audio Volume

When explaining products or making demonstrations, audio volume in the
booth must be maintained at the levels less than 75dB. Please remember
that it is important to maintain audio volume at reasonable levels to ensure
that visitors can hear the presentations of other exhibitors.

1. The value is the standard, when measured from 2 m away from the border
line of booth. These levels must be observed throughout every booth.

2. During the exhibition period, the Show Management Secretariat will
regularly measure sound levels. Exhibitors are also asked to voluntarily
measure sound levels within their booths before and during the exhibition.
Contact the on-site Management Office to borrow measuring equipment.

3. Breach of noise-level restrictions: Any exhibit exceeding the specified
noise levels must be modified to conform to regulations. Failure to
conform may result in the loss of exhibiting privileges.
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4. Regardless of these regulations, if complaints are received from
neighboring exhibitors or noise is noticeable in other areas of the site,
the Show Management Secretariat will require the exhibitor in question.

5. Please make sure that a person responsible for audio equipment is
stationed in your booth at all times, and that the audio equipment is
operated in accordance with the regulations.

5-6. Demonstration regulations

1. Copyrights
Exhibitors playing music or replaying recorded audio or video material
must pay royalties on said material (unless the exhibitor owns the rights
or has made separate arrangements for payment of royalties).
Royalties are payable to the Japanese Society for the Rights of Authors,
Composers and Publishers (JASRAC), which handles royalties in Japan.
Please contact JASRAC for details on arrangements and royalty calculation
methods. In addition, when exercising rights regarding video and
animation, please contact the company or organization/group that
owns the copyright.

2. lllumination / Lighting
No illumination that projects directly into another company’s lighting
or onto walls or corridors is permitted. Exhibitors in the Professional
Lighting category who need to illuminate in distance to describe or
feature its exhibit product many illuminate only towards the ceiling
within the exhibitor’s booth.
When strong lighting equipment such as LEDs are used in displays
and / or signboards, they must be positioned so as not to inconvenience
visitors or neighboring booths.

3. Smoke machines
The use of smoke machines (including alcohol, oil or petroleum smoke
machines, and dry ice machines) is not permitted.

4. Other
Please take preventive measures to avoid the generation of the following
during demonstrations. Please be considerate of other exhibitors
and visitors.
1. Hot air 3. Odors

2. Gases 4. Vibration

5-7. Handling of hazardous items

1. The Fire Prevention Law Prohibits the Following Activities on the
Exhibition Site

(1) Smoking

(2) Live flames (spark-producing items, exposed elements, etc.)

(3) Liquefied petroleum gas (LPG) or other flammable / pressurized gases

(4) Hazardous objects (gasoline, kerosene, other oils, etc.)

(5) Hazardous materials
(explosives, matches or disposable lighters in large quantities, etc.)

_— ==

2. Exemptions for prohibited activities

Excluding smoking, exemptions for prohibited activities and / or the use
of some of the aforementioned substances may be granted by local
fire safety authorities if it is determined that only minimal amounts of
substances will be used or that the activities are necessary to enhance
the exhibit. For exhibitors seeking exemptions, please fill in the relevant
items on the “Hazardous Materials Usage Application” in the exhibitor’s
manual and submit the form together with two declaration copies

explaining the nature of the performance or exhibit. The association will
submit all applications to the fire safety authorities at a single time, and
only the items granted exemptions will be allowed to be used in the venue.

3. Smoking
Smoking is prohibited in booths. Smoking is permitted only in specially
designated smoking areas.

4. Live Flames

The following should be strictly observed when using live flames:

(1) Minimize the size and quantity of on-site equipment to the extent
possible and use devices of the same type.

(2) Protect the surrounding area with fireproof materials.

(3) Monitor conditions closely and provide adequate fire safety equipment.

(4) At least one fire extinguisher must be available (with a 2-unit
minimum fire extinguishing capability and a minimum size of 10).

(5) A designated person responsible for fire prevention and extinguishing
any possible fire must be stationed in the booth.

(6) Live flames must be at least 5 m from fire exits, hazardous materials
and other flammable materials

5. Liquefied Petroleum Gas (LPG) or Pressurized Gas

The following rules should be strictly observed when using LPG and

other pressurized gases (oxygen, hydrogen, nitrogen, carbon dioxide,

argon gas, etc.):

(1) After installation, test all containers for leaks, and if necessary display
a "Caution: Do Not Use Near Flammables" sign on them.

(2) Use pressurized gases under the lowest possible pressure, and
handle containers carefully. Bringing flammable gas cylinders
(except cartridge types) onto the exhibition site is rohibited.

(3) To prevent gas leakage, use a complete connector for all
connecting parts and monitor continuously with a gas leak detector.

6. Hazardous Materials

When using hazardous substances in the exhibition venue, the following

regulations must be strictly observed.

(1) Bring only one day's supply or less onto the exhibition site.

(2) Do not replenish supplies during exhibition operating hours.

(3) Provide adequate fire safety measures and handle materials
carefully at all times.

(4) Place hazardous materials 6 m and other materials 3 m or more
from fire escapes.

(5) A Type 10 fire extinguisher must be readily available.

(6) Place hazardous materials 5 m away from areas in which open
flames are being used.

(7) Appoint personnel to monitor safety.

6. Violation of the regulations and
discrepancies in interpretation /
Others / Organizing Committee

6-1. Violation of the regulations and
discrepancies in interpretation

Concerning official regulations, if an exhibitor violates regulations or if
there is a discrepancy in interpretation or the application of these
regulations, the following measures will be taken. Please note that the
interpretation of the regulations as defined in the original Japanese
language documentation will take precedence.

1. If the Organizing Committee determines that an exhibitor has violated
regulations governing exhibitor booths and implementation of exhibits,
the association will request that the exhibitor take the necessary
corrective measures.



2. If the same violation described in section 1 above occurs again, or

a discrepancy in interpretation of these regulations occurs, the Organizing
Committee will take the appropriate action and as a final ruling order,
order the exhibitor in question to take the necessary corrective measures.

Please note that once the committee reaches a final ruling, the

committee will not enter into any further discussion with the exhibitor
in question, nor be responsible for any incurred liabilities whatsoever.

3. If an exhibitor has been ordered to take corrective measures

described in section 2 above, the exhibitor will be required to submit
in writing on the same day, a description of the necessary corrective

measures taken and the schedule at which they will be completed.

4. If an exhibitor has been ordered to take corrective measures

described in section 2 above, and fails to do so accordingly, or if the

corrective measures taken are determined to be insufficient by the

Organizing Committee, the following penalties may apply.

(1) The exhibitor will be prohibited from continuing with exhibition
activities from the next day.

(2) If the penalty in section 1 above is not abided to, the exhibitor will

be barred from exhibiting at the subsequent Inter BEE exhibition.

6-2. Others

1. Other prohibited activities and regulations that are not included in these
regulations will be detailed in the Exhibitor Manual that will be distributed

at a later date.

2. Promissory notes cannot be accepted for payment for booth fee and all

the expenses. Transfer fees are to be borne by the exhibitor.

3. These regulations are subject to change as deemed necessary by the
show sponsors, the Organizing Committee or the association. If changes
occur to the regulations, they will be posted on the Inter BEE Official

Website, or brought to the attention of exhibitors by other means.

4. Observing these regulations is the sole responsibility of the exhibitor.
The show sponsors, Organizing Committee and the association will not

accept any responsibility resulting from violations of existing laws and
/ or local ordinances by exhibitors.

6-3. Organizing Committee

The Organizing Committee functions as a body to deliberate and decide

matters related to the management of the exhibition, including regulations
and plans. The Organizing Committee will be represented at the exhibition

site during the preparation and execution phases of the exhibition. These
representatives will be responsible for maintaining the exhibition
environment, dealing with problems and ensuring that the exhibition

regulations are adhered to at all times. They have the authority to address

problems as they arise.

Operation schedule

March

April

May

June

July

August

September

October

November

Decemmber

1st Begin recruiting exhibitors
Exhibition Applications are accepted

Primary
Applications
Accepted

31st Primary Application Deadline

Secondary
Applications
Accepted

28th Secondary Application Deadline

25th Exhibitor Orientation/Drawings for Booth lots
(fix booth locations and distribution of exhibitor manuals)

31st Primary Exhibitor application Payment Deadline

30th Secondary Exhibitor application Payment Deadline

Middle Pre-registration Start

End Distribution of invitations

End Distribution of Vehicle Tickets and badges

10th 8:00 a.m. More than 15 booths Setting Commences
10th 1:00 p.m. Less than 12 booths Setting Commences

Inter BEE 2013

International Broadcast Equipment Exhibition

November 13th to 15th
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Inter BEE

International Broadcast Equipment Exhibition

B Management/Contact

Japan Electronics Show Association
Ote Center Bldg., 1-1-3 Otemachi, Chiyoda-ku, Tokyo 100-0004, Japan
Tel: +81-3-6212-5231 FAX: +81-3-6212-5225 E-mail: contact2013@inter-bee.com

The Professional Information Site for Audio, Video and Communications

InterSc=onihhne
www.inter-bee.com
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