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Digital innovations in media that 
are advancing globally
Inter BEE enters a new era.

全球发展的媒体数字创新展会 
 Inter BEE带您走向新时代。

글로벌하게 진전하는 
미디어의 디지털 이노베이션 
 Inter BEE는 신시대로.
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◆Name International Broadcast Equipment Exhibition 2012 (a.k.a. Inter BEE 2012)
◆Period Wednesday, November 14th - Friday, November 16th (3 days)
◆Exhibition hours November 14th and 15th 10:00 a.m. to 5:30 p.m.
  November 16th               10:00 a.m. to 5:00 p.m.
◆Location Makuhari Messe   2-1, Nakase, Mihama-ku, Chiba City, Chiba Prefecture 261-0023, Japan 
◆Organizer 　　　　 　Japan Electronics and Information Technology Industries Association
◆Supported by Japan Broadcasting Corporation (NHK) 
  The National Association of Commercial Broadcasters in Japan (NAB-J)

■Outline

◆名称 2012年国际广播电视设备展

◆日期 11月14日（星期三）～16日（星期五）〔3天〕

◆展览时间 11月14日（星期三）11月15日（星期四）　上午10点～下午5点30分

 11月16日（星期五）　　　　　　　　　　 上午10点～下午5点

◆地点 日本千叶县千叶市美滨区中濑 2-1　幕张 Messe 展览馆，邮编 261-0023

◆主办 　　　　 　 电子信息技术产业协会
◆支持（预定） 日本广播协会

 日本民间广播联盟

■开幕概要

◆명칭 2012년 국제방송기기전
◆개최개간 11월 14일(수)~16일(금) [3일간]
◆전시시간 11월 14일(수)　11월 15일(목)　오전 10시~오후 5시 30분
 11월 16일(금) 　　　　　　　　  오전 10시~오후 5시
◆개최장소 마쿠하리멧세　261-0023 치바현 치바시 미하마쿠 나카세 2-1
◆주최 　　　　 　 전자정보기술산업협회
◆후원(예정) 일본방송협회
 일본민간방송연맹

■개최개요

◆Global Partners 海外合作伙伴 해외 파트너
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This year will mark the 48th time the Inter BEE exhibition has been held. Inter BEE is widely 
recognized by broadcasting equipment users as the largest professional exhibition of audio, video 
and communications in Japan.
This once a year event sees not only broadcasters, but also equipment manufacturers, related 
services companies and more meet under one roof. This exhibition is not just limited to sharing 
and picking up information on the latest equipment, but can also be used as an opportunity to 
exchange opinions and make operational announcements on rules and standards relating to 
broadcasting and video. Inter BEE can also be expected to serve as a hub of information on 
various media businesses. 

今年迎来了第48届盛会的Inter BEE是日本国内最大规模的音频、视频和通讯相关的专业展会，在播

放设备用户中具有极高的知名度。

在一年一度的展会中，以播放事业为主的设备制造厂商及相关服务行业等汇聚一堂，会中不但可就最

新设备以及、广播和影像相关基准和规则等方面进行信息及意见交流，还可为到场者创造新的商机，

Inter BEE可发挥多样化媒体事业信息中心的作用，是一场值得期待的专业展会。

올해 48번째 개최를 맞이한는 Inter BEE는 일본 국내 최대 규모의 소리와 영상과 통신의 
프로페셔널 전시회로서, 폭넓게 방송기기 사용자들에게 인지되고 있습니다.
일년에 한번, 방송 사업자를 비롯한 기기 메이커나 관련 서비스 사업사 등이 한자리에 모여, 
최신기기의 정보 수발신에 머무르지 않고, 방송이나 영상에 관련된 기준이나 룰 등에 대한 
의견교환이나 운용 고지의 기회로도 활용되고, 다양한 미디어 비즈니스에 관한 정보 허브로서의 
역할도 기대되고 있습니다.

At the Tokyo Loudness Summit announcements of 
new operational standards are made

Collaborations take place with high quality video and lighting

Beyond the Digitalization

Inter BEE is the only exhibition in Japan at which 
all professionals in broadcasting, video, audio and lighting can meet

　　　　　　　、集广播、视频、音频、

灯光等专业设备于一体的Inter BEE。

日本国内唯一的

　　　　　　 , 방송, 영상, 음향, 
조명의 프로페셔널이 한자리에 모이는 Inter BEE
일본 국내 유일

Japanese broadcasting technology at the highest level in the world is brought to Inter BEE.
Digital broadcasting technology from Japan, where HD and digital broadcasting has been 
pioneered, continues to be researched and developed with a long-term vision. This is even 
currently ongoing in Japan where the smooth switch to terrestrial digital broadcasting is near 
completion. Innovations from Japan showcased at Inter BEE by various research institutes and 
equipment manufacturers are leading the way for broadcasting in the future and there are high 
expectations from those in the media around the world even today.

在Inter BEE上，具有全球最高水准的日本播放技术将汇聚一堂。

HD和数字播放方面走在最前列的日本播放技术在日本国内已基本顺利完成数字地面电视转换的现

在，依然立足于长期研究开发的视点，各大研究机构及设备制造厂商在Inter BEE中所展示的日本的技

术创新将成为引领未来播放事业发展的领军产品，当前也依然受到世界各地媒体相关人员的极大关注

和期待。

Inter BEE에는 세계 최고 수준에 있는 일본의 방송 기술이 집결됩니다.
HD나 디지털 방송의 기수를 잡은 일본의 방송기술은 일본 국내에서의 지상 디지털 방송이 부드러운 
이행을 끝내려고 하는 현재에 있어서도, 장기적인 시야에서의 연구 개발이 계속되고 있으며, 각 
연구기관이나 기기 메이커가 Inter BEE에서 피로하는 일본의 이노베이션은 미래의 방송을 견인하는 
것으로서, 현재도 세계 미디어 관계자로부터 큰 기대를 모으고 있습니다.

One of the keynote speeches of 2011 saw Mr. Kenji Nagai, 
NHK Managing Director and Chief Engineer, 
talks about broadcasting technology after the completion of full digitalization

Mr. Gordon Smith, NAB President and CEO, talks about the importance of cooperation 
with broadcasting technology from Japan in one of the keynote speeches of 2011

Leading-edge technology supporting broadcasting 
businesses worldwide is brought to Inter BEE

促进全球播放事业发展的 　　　　　 
在Inter BEE汇聚一堂

最尖端技术

세계 방송 비즈니스를 지탱하는 　　　 　　 이 
Inter BEE에 집결

최첨단 기술
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Advance of Globalization

Inter BEE has concluded partnerships with the Asia-Pacific Broadcasting Union, and exhibitions 
and international conferences related to broadcasting and media in various Asian countries. Inter 
BEE is actively working to attract the attendance of users in Asia by mutual cooperation and aims 
to be an international exhibition that can approach stakeholders in Asia as an opportunity to gain 
a foothold in the Asian market.
Japanese equipment manufacturers exhibiting at Inter BEE actively expand international business 
activities at the event, such as by inviting customers through local subsidiaries in various Asian 
countries.

Inter BEE与ABU（Asia-Pacific Broadcasting Union）及亚洲各地广播·媒体相关展会及国际会议

结成伙伴关系，通过相互合作积极强化招徕当地用户的吸引力，将展会视作进军亚洲市场的桥梁，力

争成为接近亚洲资源拥有者的国际展会。参展的日本设备制造商也将在Inter BEE中积极开展国际商务

活动，通过亚洲各地的当地法人招募客户等。

Inter BEE는 ABU (Asia-Pacific Broadcasting Union) 나 아시아 각 지역의 방송・미디어 관련 
전시회나 국제 회의와 파트너쉽을 맺고, 상호협력에 의한 현지 사용자의 입장 유치를 적극적으로 
진행하고 있으며, 아시아 마켓에의 발판 기회로, 아시아의 스테이크 홀더에게 어프로치 할 수 있는 
국제 전시회를 목표로 하고 있습니다.
출전하는 일본의 기기 메이커에서는 아시아 각 현지 법인을 통해서 고객을 초빙하는 등, Inter BEE
에 있어서 적극적인 국제 비즈니스 활동을 전개하고 있습니다.

Inter BEE aims to be an international exhibition 
at which stakeholders in Asia gather

力争成为 　　 资源拥有者汇聚一堂的国际展会的Inter BEE亚洲

　　　 의 스테이크 홀더가 모이는 국제 전시회를 
목표로 하는 Inter BEE
아시아

Inter BEE has been positioned as a global media exhibition alongside the NAB in North America, 
IBC in Europe and BIRTV in China.
In the scheme of the global business of equipment manufacturers, new products are announced at 
the NAB in April and the needs of the user are then taken up through the BIRTV and IBC 
exhibitions that come later in the year. After various adjustments have been made, the products in 
their final form are exhibited at Inter BEE in November and substantial business activities are 
developed that are linked with the process of maintaining budgets in the next fiscal year.

Inter BEE与北美的NAB、欧洲的IBC、中国的BIRTV同样，被定位为全球性媒体展会。在设备制造厂

商的全球性商务策划方面，不但于4月的NAB上发布了新产品，还通过之后的BIRTV及IBC掌握用户需

求，在经过各种调整后于11月的Inter BEE上展示了最终产品，为确保下年度预算打下了基础，横向

商务活动也在切实展开。

북미의 NAB, 유럽의 IBC, 중국의 BIRTV 등과 나란히 세계적인 미디어 전시회로 자리 매김하고 있는 
Inter BEE.
기기 메이커의 글로벌한 비즈니스 계획에 있어서, 4월 NAB에서 신제품을 발표하고, 이후의 BIRTV
나 IBC를 거쳐 사용자의 요구를 수렴하고, 여러가지 조정을 더해 11월의 Inter BEE에서 
최종형으로서 제품 전시가 이루어졌으며, 다음 연도 예산 확보의 프로세스와 링크 한 실질적인 
비즈니스 활동이 전개되고 있습니다.

Companies from overseas also put on exhibitions looking toward 
the Japanese and Asian markets

Global business activities are developed with 
the announcement of new products

Inter BEE plays an important role in the scheme of 
global business

在 　　　 商务策划中担负重任的Inter BEE全球性

　　　한 비즈니스 계획에 있어서 중요한 역할을 
담당하는 Inter BEE
글로벌

Inter BEE Taipei Forum (2011) 
the start of PR activities in Taiwan

The Inter BEE Seoul Forum (2010) 
a significant increase in the number of visitors from South Korea
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Visitors in a variety of �ields 

Inter BEE has received recognition as an official event of the Japan International Contents Festival 
(CoFesta) which is promoted by the Ministry of Economy, Trade and Industry. In addition, Inter BEE 
has been evolving as an exhibition that also attracts interest from the contents industry in Japan and 
Asia, such as through establishing the Asia Contents Forum held in cooperation with TBS DigiCon6.
In the future, Inter BEE aims to become a place where major studios and creators on the front line 
come together and take advantage of the exhibition as an opportunity to exchange and share 
information on production technologies.

Inter BEE不但被认定为经济产业省推广的日本国际文化产品展（CoFesta）官方活动，同时还通过与

TBS Digicon6协办实施的“Asia Contents Forum”等，使Inter BEE成为备受日本国内及亚洲内容产

业关注的展会。Inter BEE今后还将力争成为大型工作室及创作人汇聚一堂、能够为到场者提供制作技

术相关的信息交流及发布机会的场所。

Inter BEE는 경제산업성이 추진하는 JAPAN 국제 컨텐츠 페스티벌 (CoFesta：코 페스타)의 오피셜 
이벤트로서 인정을 받은 외에, TBS DigiCon6과의 협업으로 실시하는「Asia Contents Forum」의 
정착 등, 일본 국내 및 아시아의 컨텐츠 업계로부터 관심을 받는 전시회로 진화하고 있습니다.
앞으로는 메이저 스튜디오나 제일선의 크리에이터가 모여,
제작 기술에 관한 정보 교환이나 정보 발신의 기회로
활용되는 장소가 되는 것을 목표로 합니다.

Inter BEE also attracts interest from the contents industry 
which is accelerating the expansion of media

拓展媒体事业发展空间的 　　 产业也倍受关注的Inter BEE内容

미디어 발전을 확대하는 　　　 산업으로부터도 
관심을 받는 Inter BEE

컨텐츠

Cross-media possibilities and new initiatives were shown at the last Inter BEE by an exhibition of 
the Ministry of Internal Affairs and Communications White Space Promotion Council, as well as by 
conferences on the V-low band and more.
Broadcasting from digitalization has the potential to work together with the Internet and various 
media. Inter BEE is held with the cooperation of a large number of industry groups and 
consortiums related to this, and the exhibition is used as an opportunity for new manufacturers 
and business owners to participate, to introduce new equipment and services, as well as to sound 
out new media business.

在上一届Inter BEE中，通过总务省间隙频率促进会议的参展及V-Low波段相关会议等，充分显示了跨

媒体的可能性及新的发展方向。媒体的数字化实现了播放与网络及多样化媒体之间的融合，在获得众

多与其相关的行业团体及财团支持下而举办的Inter BEE中，新的厂商和企业的加入、以及新设备和服

务的推出为到场者提供了一个开拓媒体事业发展的新商机。

지난 회의 Inter BEE에서는 총무성 화이트 스페이스 추진 회의의 출전이나 V-Low대에 관한 협약 
등에 의해 크로스 미디어의 가능성과 새로운 대처가 보였습니다.
디지털화에 의해 방송은 인터넷이나 다양한 미디어와의 제휴가 가능하게 되고, 이에 관련된 많은 
업계 단체나 컨소시엄의 협력을 얻어 개최하는 Inter BEE에는 새로운 메이커나 사업자가 참가하고,
새로운 기기나 서비스가 소개되어 새로운 미디어 비즈니스를 찾는 기회로 활용되고 있습니다.

The Cross Media Zone that was newly established in 2011

The Ministry of Internal Affairs and Communications 
White Space Promotion Council booth

At Inter BEE there are fresh  proposals and new participants 
sounding out future media business one after another

开拓下一代媒体事业的新提案及 

　　　 层出不穷的Inter BEE新参与

다음 미디어 비즈니스를 찾는 새로운 제안과
 　　　　 가 잇따르는 Inter BEE신규참가 

The Japan International Contents Festival Introduction Stage

The movie director Gareth Edwards speaks at the Asia Contents Forum
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■Booth Standards and Exhibition Fee
●Standard Booth Make use of our convenient "Package Booths"
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The exhibition fee per booth space is as follows:

●Small Package Booth (Including basic decorations)

approx.2m2  (1,980mm(W)×990mm(D)) 
The following facilities are included in: 
Display counter, Company name display, Fourescent light, 
Electricity socket (single-phase 100V, up 1KW output)

Included facilities: Parapet, company name display, 
carpet, information counter, chairs, spotlights, 
fluorescent lights, electricity socket

283,500 JPY  (Including tax)

General Exhibitors (standard rate)

152,250 JPY  (Including tax)

One booth

304,500 JPY  (Including tax)

Two booths

¥99,750 (including tax)One booth

¥143,850 (including tax)Two booths

252,000 JPY  (Including tax)

Japan Electronics Show Association Members
IABM Members (member rate)

■展位标准及展览费用
●标准展位
约 9m2（2,970mm（宽）× 2,970mm（进深））

每个展位空间的展览费用如下：

●小型展位（包括基本装饰）
约 2m2（1,980mm（宽）× 990mm（进深））

包含下列设施：

展示柜台、公司名楣板、日光灯、电源插座

（单相 100V，最大 1KW输出）

283,500日元 （含税）

一般展商（标准价）

152,250日元 （含税）

单个展位

304,500日元 （含税）

两个展位

252,000日元 （含税）

日本电子展览协会会员
IABM会员（会员价）

■부스 규격과 출품 경비
●표준부스

약 ９ｍ2(2,970mm(W) × 2,970mm(D))
부스 크기별 각 출품료는 다음과 같습니다.

●소형부스(기초장식 포함)
약 2ｍ2(1,980mm(W) × 990mm(D))
포함되는 설비:
디스플레이 카운터, 기업명 디스플레이, 형광등, 
전원소켓(단상 100V, 최대출력 1KW)

283,500엔 (세금포함)

일반 출품업체(표준요금)

152,250엔 (세금포함)

1부스

304,500엔 (세금포함)

2부스

252,000엔 (세금포함)

일본일렉트로닉스쇼협회 회원
IABM회원(회원요금)

Please select our easy-option "Package Booth" when exhibiting at Inter BEE.
This will make exhibition preparations much smoother.

Recommended booth for first-time exhibitors

Basic Package Booth

Included facilities: Parapet, company name display, 
logo display, carpet, display counter (with storage), 
information counter, chairs, spotlights, 
fluorescent lights, electricity socket

¥230,000 (including tax)One booth

¥420,000 (including tax)Two booths

High-profile and high-grade booth

Premium Package Booth

请有效利用便利的展位

附带备件：广告板·公司名楣板·地毯·

接待柜台·椅子·聚光灯·日光灯·电源插座。

99,750单个展位

143,850两个展位

在 Inter BEE 中参展时，请选择便利选项中的“展位”。

由此可轻松进行参展准备。

首次参展展商的推荐展位

Basic Package Booth

附带备件：广告板·公司名楣板·商标招牌·

地毯·展台（附带收藏室）、接待柜台·

椅子·聚光灯·日光灯·电源插座。

230,000
420,000

Premium Package Booth

편리한 Package Booth 를 활용하십시오

부대 비품: 패러핏, 회사명판, 카페트, 
접수카운터, 의자, 스포트라이트, 형광등, 콘센트

1부스
2부스

Inter BEE에 출전 시는 Easy-option의 “Package Booth”를 선택하십시오.
출전준비가 간편해집니다.

처음 출전하는 분께 추천하는 부스

Basic Package Booth

부대 비품: 패러핏, 회사명판, 로고간판, 카페트, 
전시대(수납 포함), 접수카운터, 의자, 
스포트라이트, 형광등, 콘센트

230,000엔 (세금포함)1부스

420,000엔 (세금포함)2부스

주목도를 높여주는 하이그레이드 부스

Premium Package Booth

（基本展位）

（特级展位）

日元 (含税)

日元 (含税)

日元 (含税)

日元 (含税)单个展位

两个展位

令人注目的高档展位

99,750엔 (세금포함)

143,850엔 (세금포함)
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You can easily obtain information 
on visitor profiles with the bar-code system.

通过条形码系统即可轻松获得到场者的个

人信息及属性分类

바코드 시스템으로 참관객의 개인정보와 
속성분류를 간단하게 입수할 수 있습니다.

参展商自己可输入参展商信息进行登载。

还可登载新闻发布会信息。

출전자 정보를 출전자 자신이 입력하여 게재할 수 있습니다. 
프레스릴리스 게재도 가능합니다.

Bar-code system
条形码系统 바코드 시스템

官网 공식 홈페이지

free of rental of the system
免费出租终端机 단말 무료 대여

A common space that can be reserved. 
Drinks are available in this space.

预约后即可在指定时间使用的共享空间。

还提供饮料服务。

예약하고 사용할 수 있는 공용 스페이스입니다. 
드링크 서비스도 제공합니다.

Business meeting room
洽谈室 상담(商談) 룸

free of charge 免 费 무료

free of charge 免 费 무료

A common space that can be reserved. 
Drinks are available in this space.

采访团队可以通过各种机会将直接从各参展

商处获得的信息进行报道。

취재팀이 출전자 여러분에게서 
직접 얻은 정보를 다양한 기회를 통해 
정보 발신합니다.

News Center
新闻中心 뉴스 센터

free of charge 免 费 무료

Exhibitors can post information about themselves and 
their exhibits by themselves. Many users will view the 
website throughout the year, and exhibitors can also 
post press releases.

Website

Provide
Information

News
gathering

Exhibitor

Exhibitor

Exhibitor

News
center

Personal
media

Primary
target

Prospective
visitors

 
Industry-related

people

Web magazine
(articles)

TV(video)
News

magazine
newspaper
television

etc.

Mass madia

APA Hotel & Resort (Tokyo Bay Makuhari) 

Hotel Springs Makuhari

Hotel Francs

The Manhattan

Hotel New Otani Makuhari

Famy Inn Makuhari

Single room

Twin room

Single room

Twin room

Single room

Twin room

Single room

Twin room

Single room

Twin room

Single room

Twin room

Room fee

¥11,025

¥11,025

¥9,450

¥8,400

¥11,550

¥9,975

¥16,800

¥11,550

¥17,850

¥11,025

¥7,500

¥5,175

With breakfast

¥12,075

¥12,075

¥10,500

¥9,450

¥12,600

¥11,025

¥17,850

¥12,600

¥19,950

¥13,125

¥8,100

¥5,775

http://www.tokyobay-makuhari.com/english/

http://springs.co.jp/stay/english/

http://www.francs.co.jp/e/

http://www.the-manhattan.co.jp/english/

http://www.newotani.co.jp/en/group/

http://www.famyinn.com/English/top_english.html

Special price
(including service charge and tax)Room typeHotel

Contact: Nippon Travel Agency Co., Ltd. 
Inter BEE 2012 Desk / Mr. Mukasa, Ms. Ikemoto　
E-mail: ibee_2012@nta.co.jp

Bonded exhibition
Exhibition products and decorations can be imported to the site 
under bonded status.

Support for booth decorations and 
exhibition preparations
Bilingual staff of the show Management Secretariat and each company 
helps foreign exhibitors decorate booths. 

保税展览
展览产品及装饰物能够以保税状态进口到现场。

보세전시장
출품제품과 장식을 보세 상태로 전시장까지 이동할 수 있습니다.

旅行支持及现场信息相关准备
我们将根据展商的要求帮助预订酒店、并协助安排国内旅行。

若想预订展览会场附近的酒店，

请联系作为Inter BEE 2012官方代理店的日本旅行株式会社。

여행 지원 및 전시회장 주변정보 제공
출전자분을 위해 호텔예약과 국내여행 준비를 도와드립니다.
전시회장 부근 호텔에 숙박을 원하시면 Inter BEE 2012 공식대리점 
일본여행주식회사에 연락해 주십시오.

Travelling support and provision of 
around the site information
We help exhibitors reserve hotels and make domestic travelling 
arrangements according to exhibitor’s need. 
If you wish to stay in a hotel near the exhibition hall or 
arrange traveling, please contact the official agent of Inter BEE 2012, 
Nippon Travel Agency Co., Ltd. 

展位装饰及展会筹备的支持
来自于展会管理秘书处及各家公司的双语职员会

帮助国外展商装饰展位。

부스 장식과 전시 준비 지원
운영사무국과 각 기업의 통역 스태프가 해외 출품업체의 
전시 준비를 지원합니다.

A wide range of free services
We are going to make available various free support services for
exhibitors to maximize exhibition effects.

各式各样的免费服务
我们将提供各种免费支持服务，让展商获得最佳的展览效果。

다양한 무료 서비스
전시 효과를 최대한으로 높이기 위하여 다양한 서비스를 
무료로 제공합니다.

We will help you reduce the exhibition cost and achieve smooth exhibition.
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Exhibition Categories

감동의 소리는 
테크놀러지로 재현된다
풍부한 바리에이션을 자랑하는 디지털사운드 대응 제품, 워크플로 
효율의 극대화를 추구한 하이엔드 제품이 한자리에 모였다. 
라우드네스 메이타존, 워크숍도 호평.

通过技术再现动人心魄的声源
支持数字音响的各种类产品、追求高效工作流程的高端产品汇聚一堂。

响度表展区及研讨会也深受好评。

Sound that resonates in the heart is reproduced 
with technology
Products with a multitude of variations that support digital sound and high-end 
products which have sought workflow efficiency were brought together under 
one roof. The Loudness Meter Zone and workshops were also very popular.

빛으로 표현, 커뮤니케이션
최첨단 LED 조명기기, 조작 테이블 등의 무대 조명기기와 무대 예술, 
엔터테인먼트를 추구한 영상・음향의 콜라보레이션을 실현한 
솔루션이 주목을 받았다.

光的展现和交流
最尖端的LED灯光设备、控制台等舞台灯光设备、以及可将追求舞台

艺术性和娱乐性的影像·音响相互融合的解决方案备受瞩目。

Expressions and communication in light
At the exhibition attention was focused on cutting-edge LED light 
equipment, stage lighting equipment (e.g. consoles) and solutions that 
enable collaborations with audio and visuals which have been explored 
in performing arts and entertainment.

정보는 다양한 방법으로 전파된다
어카이브, 송출, 재송신 등의 솔루션 제안, 
인터넷 라이브 배신(配信)용 기재 전시도 충실.

多元化的信息传递方式
展示各种存档、发行及重发解决方案、

用于网络直播的器材。

Information communicated in a variety of ways
The exhibition was complete with archive, sending and resending 
solution proposals, as well as exhibits of equipment for Internet live 
distribution.

미디어 차세대 기술이 한자리에
2011년부터 크로스미디어와 디지털콘텐츠를 어필하는 
「크로스미디어 부문」을 신설하여 새로운 산업분야의 콘텐츠 
제작・관리에서 전달・구입까지를 소개.

媒体的次世代技术汇聚一堂
自2011年起，新建了推广跨媒体及数字内容的新部门“跨媒体部门”，

介绍新型产业领域的内容制作、管理以及发布和购买等信息。

Next generation technology in media assembled
The Cross Media Zone was newly established in 2011. This is a new 
zone that appeals for cross media and digital content. This zone 
introduced visitors to everything from content production and 
management to distribution and purchasing in new industrial fields.

창조는 더 높은 가치를 
찾아 진화한다
차세대 영상포맷으로 주목 받는 4K, 8K, 3D 등의 영상 제작을 
서포트하는 다채로운 최첨단 테크놀러지, 제품이 한자리에 모였다.

不断进化的创造 寻求更高价值
4K、8K及3D等下一代影像格式备受瞩目，展区内汇集了用于影像制

作的各种最尖端技术及产品。

Creativity evolves seeking further value 
The next generation of video formats, the 4K, 8K and 3D, were the 
focus of attention, and the exhibition was filled with a variety of 
cutting edge technologies and products that support video production.

Video and Broadcast
Equipment

Professional
Lighting Equipment

Professional
Audio Equipment

Cross Media
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2011 Review

2011년 전시회 소개

전시 영역 확대로 
다채로운 기업이 참가

800

466

■출품업체 수:

■해외 출품업체:

사

사

30,752

409

■참관객:

■보도 관계자: 

명

명

디지털화의 진전에 따른 전시영역 확대로 폭넓은 
분야의 출품업체가 참가하게 되어 새로운 
비즈니스의 가능성이 높아지고 있다.

폭넓은 분야의 비즈니스 
유저가 입장
활발하고 정력적으로 정보를 수집하는 많은 
비즈니스 유저가 입장하여 지금까지는 좀처럼 만날 
수 없었던 잠재 고객과의 교류 기회를 제공. 프레스 
취재도 많아 국내외에 널리 소개되었다.

800

466

回顾 2011 年

扩大展区、让更广泛领域的企业参展

■展商数量 :

■海外展商数量 :

家

家

随着数字化进程的不断发展，我们的展区也在

年年更新扩展，为更广泛领域的企业提供参展

机会，希望由此创造更多新的商机。

30,752

409

到场的商业用户来自广泛领域

■参观者 :

■新闻媒体相关人员 :

名

名

有许多热情的、以踊跃收集信息为目的的商业用

户到场，由此可为参展企业提供一个与崭新潜在

客户交流的机会。同时还有众多记者采访，采访

内容将会在日本国内外发布。

800
466

Participation by a diverse range of companies 
due to an expansion in exhibition areas

With the advancement of digitalization, the exhibition 
areas have been expanding every year and there has 
been participation by exhibitors from a wide range of 
fields. This has led to an increase in the number of 
new business possibilities.

companies

■No. of exhibitors: ■Registered visitors:

■No. of overseas exhibitors:

companies

30,752

Business users from a wide range of fields visited

A great number of enthusiastic business users visited 
with the purpose of actively gathering information. 
Opportunities were provided to interact with potential 
customers who exhibitors had never met before. The 
exhibition was also widely covered in the media both 
inside and outside the country.  

409
■No. of news media representatives:

people

people

Inter BEE 2011 Exhibition Report
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30,752

2011 Visitors

Visitors from 40 countries/regions

◆Breakdown of registered visitors

◆Breakdown of registered visitor number

810Overseas visitors:

◆Visitor demography

■Type of occupation

■Objectives

■Age Group

11.16 (Wed.)

Domestic

Overseas

TOTAL

10,043

442

10,485

9,921

279

10,200

9,978

89

10,067

29,942
810

30,752

11.17 (Thu.) 11.18 (Fri.) TOTAL2011

Teens

20’s

No answer

50’s or over

30’s 40’s 

3.3%

16.7%

1.8%

23.7%

25.8%28.7%

Production

Technical

No answer

Other

11.9%

50.1%

2.0%

24.7%

Management
11.3%

■Job title
Business manager

Department manager
and above

No answer

General

11.0%

14.5%

Sectional manager 
13.7%

2.1%

58.7%

Purchasing

Technical interest

No answer

General interest

8.6%

71.5%

2.0%

Other6.5%

11.4%

Registered visitors:

Business users from a wide range of sectors visited Inter BEE. 

Domestic

Number of countries & region
/ Number of visitors

Breakdown of visitors
by country & region

Korea 445 / China 74 /
Taiwan 38 / Singapore 15 /

Thailand 9 / Indonesia 8 /
Malaysia 8 / Vietnam 7 /

Sri Lanka 4 / Philippines 3 /
India 2 / Mongolia 2

U.S.A 39 / Mexico 7 / Brazil 7 /
Canada 2 / Ecuador 2 /

Paraguay 1 / Peru 1 /
Chile 1 / Costa Rica 1

Australia 6 / New Zealand 1

United Kingdom 22/ France 9/
Germany 4 / The Netherlands 3 /

Italy 2/ Spain 2/ Portuguese 2 /
Estonia 2 / Denmark 1 /

Hungary 1/ Poland 1

Angola 3 / UAE 3 /
Qatar 2 / Israel 1

30,752

Japan 29,9421 country / 29,942

13 countries & region / 631

9 countries / 61

2 countries / 7

4 countries / 9

11 countries / 49

40 countries & regions

Asia

North, Central and
South America

Oceania

Middle East / 
Africa

Europe

Unknown 53

TOTAL

Area
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■Type of Business

■Interest (Multiple answers accepted)

State-run Broadcasting Station

Commercial TV Broadcaster

Radio Station

Post production

Production House

Video Software Production Company

Film and Video Production Company

Recording Company

Related PA Equipment

Related CATV

Related Staging, Art and Lighting

Related Contents Publishers

3.2%

8.7%

0.9%

7.6%

4.9%

1.6%

4.9%

0.8%

4.1%

3.1%

2.9%

2.4%

Related Internet Business

Telecommunications Carrier

Content Delivery Network

Facilities and Stores

Government office, Organization

Other User

Trading Company

Equipment Manufacture

Ad Agency

Student

Other

No Answer

2.1%

2.7%

0.9%

1.5%

1.8%

9.1%

5.7%

12.5%

1.2%

6.8%

8.6%

2.0%

Audio Equipment

Video Equipment

Microphone

Mixer

Speaker

Cameera

VTRs, Memory Cards, Optical Disks

Servers, Storage

Lighting Equipment

Electronic Display

Editing and Production Equipment

Multimedia System

Production Management Systems

Output System

Relay System

Transmission Systems

Electronic Power Unit

Measuring Equipment

Stand-by and Peripheral Products

Software

Art and staging

IPTV

Mobile TV

Digital Signage

Digital Cinema

3D

Digital Contents

Other

No Answer

33.6%

53.3%

11.6%

13.8%

13.0%

26.9%

13.1%

10.9%

9.3%

14.3%

20.7%

9.2%

4.0%

9.1%

9.6%

8.8%

4.4%

6.9%

8.4%

11.8%

3.5%

7.5%

7.3%

10.1%

7.7%

13.0%

7.9%

3.0%

1.9%

Visitor Questionnaire result

◆Was your visit to Inter BEE 2011 valuable?

Information obtained was useful for marketing etc

Information obtained was useful for the development of products

Visiting the show helped develop new business channels and connections

Had or having business discussions

Information obtained was useful for business deals or the procurement of products41.0%

22.4%

14.5%

14.4%

9.9%

◆To what degree are you involved in the process of
   purchasing products/services in your company?

◆How satisfied to accomplish your goal?

 (Multiple answers accepted)

◆What was your goal in coming to "Inter BEE 2011"? 
 (Multiple answers accepted)

Very satisfiedUnsatisfied

Somewhat unsatisfied

Hard to say

Somewhat satisfied

26.4%1.2%

7.1%

50.6%

14.7%

Satisfied:77.0％

Gather information for review
in making a purchase or
introduction
27.8%

Authorized to make purchase or
introduction decisions

25.1%

None of these match my criteria17.3%

Asked for opinion or do training
for making a purchase or

introduction
29.8%

100 20 30 40

100

61.5%

19.9%

6.6%

4.1%

2.9%

2.5%

1.1%

1.0%

20 30 40 50 60 70

82.7％
Involved in the purchase
and introduction:

Visitors who were keen to gather the latest information and 
develop new business opportunities were highly satisfied.

To obtain the latest information on products and technologies

To get a handle on industry trends

To make a preliminary examination concerning introduction of devices and technologie

General interest

To interact with and improve friendly relations with business partners

To obtain rival company information

To develop a new business route

Other



 (Multiple answers accepted)

◆Number of exhibitors

No.of exhibitors 800 companies

466 companies
No. of overseas 
exhibitors

countries / regions
(record-high)

11

Collecting information from visitors

Seeking new clients in Japan

Sales promotion of products and/or technologies

Marketing new products and technologies

Strengthening relations with business clients

Achieving business agreements

Creating new overseas clients

71.1%

64.9%

61.9%

60.8%

56.7%

27.8%

10.3%

This exhibition helps to invigorate and inspire our technical team.

This is an extremely appealing exhibition as the visitors come from 
nationwide and are engaged in the broadcasting industry, which is 
an industry where it is difficult to acquire decent sales channels.

We were able to hear the first-hand opinions of our customers 
(collect information about needs) and we can use these opinions 
in future development.

There is a much better reach ratio to target 
users than other exhibitions.

2011 Exhibition

◆Breakdown of exhibitors

0 20 40 60 80

◆What were you main objectives for exhibiting at Inter BEE 2011?

◆99% of exhibitors at Inter BEE 2011 indicated that 
   they will also be exhibiting at InterBEE2012, 
   or are considering doing so.

For our company, which does not have a high degree of recognition, 
Inter BEE was a valuable opportunity as customers we would not 
normally receive inquiries from approached us at the exhibition.◆How satisfied to accomplish your goal

Many of the visitors were engaged in target Video 
production businesses, and Inter BEE provided an effective 
exhibition for showcasing our products, systems and services.

Very satisfied

22.7%

Satisfied:84.6％

Unsatisfied

1.0%

2.1%

12.4% Hard to say

Somewhat unsatisfied

61.9%Somewhat satisfied

Responses from questionnaire to Inter BEE 2011 exhibitors

◆Targeted type of business

Commercial TV Broadcaster

State-run Broadcasting Station

Related CATV

Film and Video Production Company

Government office, Organization

Equipment Manufacture

Postproduction

Production House

Trading Company

Radio Station

Video Software Production Company

Related Contents Publishers

80.4%

73.2%

57.7%

46.4%

41.2%

41.2%

40.2%

38.1%

30.9%

29.9%

29.9%

29.9%

Telecommunications Carrier

Related PA Equipment

Content Delivery Network

Facilities and Stores

Other User

Related Staging, Art and Lighting

Related Internet Business

Recording Company

Ad Agency

Student

Other

28.9%

22.7%

22.7%

22.7%

21.6%

20.6%

20.6%

14.4%

9.3%

7.2%

4.1%

 (Multiple answers accepted)

◆Targeted Occupation 

Engineering

Production

Management

Other

83.5%

58.8%

21.6%

4.1%

 (Multiple answers accepted)

Exhibitors from Japan and many other countries participated,
seeking to exchange information with visitors and 
make new customer contacts.

Domestic

Asia
China 24 / Korea 18 / Taiwan 17 /

 Hong Kong 3 / Singapore 2 / Malaysia 1 / India 1

USA 173 / Canada 14 / Mexico 1

Australia 10

Israel 13 / Turkey 2

South Africa 1

800 companies35 countries / region

United Kingdom 65 / Germany 53 / France 14 /
Sweden 8 / Italy 8 / Switzerland 7 / Belgium 7 /

The Netherlands 5 / Norway 4 / Spain 3 /
 Denmark 2 / Finland 1 / Latvia 1 / Austria 1 /
Hungary 1 / Ireland 1 / Ukraina 1 / Estonia 1/

Slovakia 1 / Czech 1 /

Number of countries / region 
Number of exhibitors Breakdown of exhibitors by country & regionArea

TOTAL

North America

Oceania

Middle East

Africa 

Europe

1 country / 334 companies

7 countries / region / 
66 companies

3 countries / 188 companies

1 country / 10 companies

2 countries / 15 companies

1 country / 1 company

20 countries /
186 companies

Japan 334

Exhibitors from:35
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◆Distribution of press releases
Inter BEE 2011

Notification of start of 
exhibitor recruiting

Notification of start of 
pre-admission registration

Attracting interviewers

Information announcing the event

Set up press room

Reported completion

◆News Media Representatives

 409people 

　2/28

　8/31

　11/10

　11/15

11/16-11/18

　11/18

◆On-air media
News Zone

New Weekly Review

Japan BIZ Cast

Japan Biz Cast

Plein Ecran

BET NEWS

The Young Turks

Wealth News

TechTalk

Plum Daily & Masters

Innovation segment

The News Hour

Nikkei CNBC

Fuji Television Network 

NHK DE2/023ch、NHK BS-1

NHK WORLD/jibtv

LCI (La Chaîne Info)

Black Entertainment Network

Current TV

Wealth TV

Time Warner/NC14

PLUM TV (cable)

Times Now

Japan

Global

Europe

U.S.A.

Asia

◆List of publication (Domestic)

PRO SOUND

Nikkei Network

Video Salon

CG World & Digital Video

Hoso Gijutsu

FDI

Telecommunication

Video Journal

Nikkei communication

Sound and Recording Magazine

MJ

Hoso Journal

Dempa Times

Tsushinkougyo Shimbun

Eizo Shimbun

Dempa Shimbun

OPTCOM

B-maga

◆List of publication (overseas)

VIDEO ART’S

Video Plus

Audio

PA(Pro Audio)

Broadcast&Production

Info AV China

IBI(International Broadcast Information)

BET

DigiAsia

Tech-Ex Dot Com Ltd 

AV-Specialist

Asia Pacific Broadcasting

Television Asia

Asia Image

Broadcast Engineering(US/Canada edition)

IBC Daily

TV Technology(Europe edition)

JEI

Media Partners
Relevant industry magazines/papers 
support Inter BEE as media partners

                                                        is Inter BEE’s official website for providing 
year-round information related to Inter BEE exhibitors, from information about 
related domestic and international exhibitions to the latest industry news.
Inter BEE’s own reporting team, the “News Center,” collects information and posts it 
on the website in the forms of the Online Magazine (written) and Inter BEE TV (video). 
Many industry affiliates are using                                                          to get 
exhibitor information and understand industry trends, and the number of website 
hits is increasing each year.

【2011 Statistics】

Inter BEE Official Mail Magazine

◆Official Website Page Views

 5,269,159

◆Inter BEE Online Members (Visitor Database)

 Approx.56,000  ※The number of data instances that can be distributed

◆Number of Articles Posted
　(Online Magazine)

 200
◆Number of Video 
　News Items Posted (Inter BEE TV)

 180
◆Social Networking

Inter BEE sends News Center information, such as Inter BEE highlights and 
articles posted on Inter BEE Online, in e-mail magazine form to target visitors from 
the Inter BEE Visitor Database.

　■Facebook (Japanese / English)
　【Activities】
　・  Distributed exhibition information 
　   consisting mainly of latest 
　   Online Magazines
　・  Uploaded photos from the 
　   exhibition venue
　・  Allowed official Twitter account 
　   tweets to be viewed

Maximizing the outreach power of Inter BEE, 
we are ensuring that the latest technical information is 
sent out to target users.

The Professional Information Site for Audio, Video and Communications























The Professional Information Site for Audio, Video and Communications

■Management/Contact

Japan Electronics Show Association
12F Ote Center Bldg., 1-1-3 Otemachi, Chiyoda-ku, Tokyo 100-0004
Tel: +81-3-6212-5231    FAX: +81-3-6212-5225    E-mail: contact2012@inter-bee.com
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